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... the magazine for the industry, about the industry, by the industry 


Comment 

IT'S turning out to be a great year to be British, what with the 
Queen's Diamond Jubilee and 2012 Olympics. 

But even as we are swept along on a tide of national pride, is 
being 'made in Britain' a good enough reason 
for the typical consumer to buy a product? No, it most 
definitely is not. 

People simply can't and won't buy purely on patriotic 
grounds - no matter how much they're preached to about 
saving UK jobs, protecting the environment and contributing to 
Britain Pic. And you can't blame them! 

James Kontargyris (who was brought up in Yorkshire and 
takes his name from his Greek father) of IV Horse reckons that 
this "stuffy, self righteous attitude" has long passed 
its sell-by date. 

"It's no use trying to persuade customers to buy on a 'pride 
of Britain' theme; you've got to explain to them why they'd be 
better off buying British," says James. "And that usually boils 
down to getting the right product at the right price." 

The right price? Is that really still possible when it comes to 
UK produced goods? "The fact that it's more expensive to 
make, say, rugs in the UK is a myth," added James. 

Find out more in our feature on British manufacturing 
in this issue of ETN. 

Meanwhile, IV Horse's West Yorkshire factory was faced with 
a very British problem - a summer flood. However disaster was 
averted by another trait of which this island 
can be proud, everyone mucking in to rescue the stock and 
piling up plenty of sandbags. 

James reports that a couple of local retailers offered to help 
store flood-threatened stock when they read of IV Horse's 
plight on the ETN e-newsletter. If you'd like to sign up to 
receive our e-news, visit www.equestriantradenews.com or give 
Nicki Lewis a call 
on 01937 5821 11. 


A COUPLE of years ago, Paul Belton of Albion Saddlemakers 
told ETN about one of the reasons why saddle fitting has 
become such a challenging area. Some examples of the 
modern warmblood have been deliberately bred with inherently 
'uphill' conformation, he said at the time, and their shape 
doesn't necessarily suit traditional saddle-trees. 

His words rang a bell during an interview with Heather Hyde 
of bitting specialist Neue Schule for a feature that appears in 
this month's ETN. Asked why bitting has apparently become 
more complicated, Heather explained that - guess what - the 
conformation of many horses' mouths has changed. 

Many dressage riders who shop for new horses in Europe are 
now asking for mouth shape to be included on vets' pre¬ 
purchase reports. In some cases, apparently, the tongue is so 
big and fleshy and the mouth so small, there's hardly room for 
conventional double bridle bits. 

When horses are evolving so quickly, it takes a fast moving 
trade to keep pace with equipment to suit them. 


Liz Benwell 
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FRONT COVER: The KB Competition Weymouth Bridle from Albion 
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Inventor of Woof boots has died 

LOUISE Woof, who invented the first neoprene brushing boots for 
horses, died on 5 July. She was in her mid 50s and had MS. 

Originally from Sussex, Louise developed Woof boots in 1981 
when working as a groom in a hunting yard. With help from agent 
Tiger Davies, who introduced the boots to the trade, and with 
support from international eventer Ginny Leng, the brand became a 
household name. 

Tiger recalled his first introduction to what were to become Woof 
boots. “I was rung by a friend, Chris Godfrey, who was then MFH of 
the Mid Devon hunt. He wanted some Stubben saddles which I was 
then selling - and while I was there he asked if I’d be interested in 
selling some boots made from neoprene, which his girl groom 
Louise had made. 

“The horses were always getting small stones down the inside of 
the normal leather type boots, making them lame while hunting on 
Dartmoor. I said yes’ and we sat down to discuss a name; there was 
no discussion. Louise was adamant it would be her name - Woof. 

“So she and Chris's then wife Sue set about cutting out the boots 
on the kitchen table, and Louise got hold of an old sewing machine. 

It was all quite simple, but the idea was revolutionary.” 

Tiger went on to ask Ginny Leng, then at the top of international 
eventing with Nightcap and Priceless, to use the boots. And it wasn’t 
long before they were adopted by every equestrian from happy 
hackers to the British Olympic teams. 

“I remember the first time we took Woof boots to Badminton,” 
said Tiger. “Malcolm Dunning and Townfields Saddlers were 
stocking them, and I had to keep running back to the factory to get 
more as they were selling out every day.” 

Louise sold her business to Gul International in 1994 for around 
£1 million. She then established the Maximilian Stud where she 
stood the famous dressage and showjumping sire Saluut. 

“I remember her most as a stickler for getting everything right,” 
said Tiger. “She was an incredible woman and a good horsewoman. 
She was very proud to make everything in Britain and never 
imported anything.” 

Woof Wear is now owned by John and Ali Felton who acquired the 
brand in a management buy-out in 2009. 

“In pioneering the first neoprene brushing boot, using ideas and 
materials that were years ahead of their time, Louise’s visions and 
aspirations created the trusted brand that we know today,” said 
John and Ali Fenton of Woof Wear. 


“We are greatly 
saddened to hear 
that Louise has 
passed away but 
we hope that she 
was glad to know 
that we strived to 
continue her 
principles both in 
design and 
functionality and 
to uphold the 
Woof name of 
quality, 

functionality and 
technical design.” 

Louise Woof with Princess Anne at a BETA Trade Fair at Sandown Park. 


Lunch is on Huw! 

THE winner of a Dengie display 
competition across the Wynnstay 
country stores group was the 
Ruthin, Denbighshire branch - 
thanks to the creative skills of 
equine supervisor Huw Gruffydd. 

Huw’s eye-catching and 
informative in-store feature 
promoted Dengie Healthy 
Hooves using detailed drawings 
of the horse’s hoof, while 
customers were invited to take 
samples for their own horses. 

First prize was a free lunch 
for the Ruthin team with Dengie 
area sales manager Laura 
Dolphin. “A tremendous amount 
of thought and hard work went 
into Huw’s impressive display,” 
she said. “The competition was 



fiercely contested with strong 
challenges from the St Asaph 
and Newport branches.” 

Huw is pictured with his 
winning display at the Ruthin 
branch, one of 29 Wynnstay 
outlets. 
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Website gives 
stockists top billing 

GREEN lipped mussel supplement supplier Maxavita has unveiled 
a new website which aims to direct consumers to their local 
stockists. 

Designed in the brand colours of black, white and green to 
match Maxavita’s advertising and product packaging, the site has 
information pages on the company’s equine, canine and human 
ranges. 

A new stockists’ list features address and contact numbers for 
each outlet arranged in drop down menus according to county. 
International stockists are listed too. 

“The improvements made to our stockists’ page are designed to 
make it easier for customers to buy Maxavita products from their 
local equestrian retailer. We hope all of our stockists can benefit 
from this,” said marketing manager Hollie Chapman. 

The site also enables consumers to order online and take 
advantage of a customer loyalty scheme. Maxavita products are 
distributed by Battles. 


Financial boost for 
fledgling firms 

A NEW seed enterprise 
investment scheme (SEIS), 
announced in the 2012 Budget, is 
set to funnel cash into new 
businesses. 

SEIS aims to offer fledgling 
firms a financial boost by 
encouraging investors to provide 
funds by dangling the carrot of 
massive tax saving incentives. 

Investors putting the maximum 
£100,000 into new companies with 
assets of less than £200,000 can 
reduce their income tax by 50% 
and grab a further saving of 28% 
capital gains tax if they raise the 
investment from disposing of 
other assets this tax year. 

“For every £100 invested, the 
government will underwrite 78%. 
You are only on the hook for 22%,” 
said Conservative MP and former 
private equity investor Brooks 
Newmark who has been touring 
the country to stir up interest in 
SEIS. 

“This is the most difficult area 
to get money. We need to get 
angel investors to invest as much 
money as they can. 

"This is not going to solve the 
problems of everyone who needs 
money. It’s a niche area. This is 
not something you are able to flip 
but instead it is to be used to build 
a business. In return, the 
government is lowering the risk. 

“There is a lack of liquidity in 
the market. The point is that 
businesses are finding it difficult 
to get hold of capital at the 
moment. 

"The taxpayer has bailed out 
the banks but the banks have not 
been doing their bit.” 

For more information, visit 
www.seis.co.uk 


Bedding 
supplier fuels 
green energy 



WOOD recycling firm Plevin - 
manufacturer of Snowflake and 
Woodpecker shavings bedding 
brands - is supplying a social 
housing provider with waste 
timber for a renewable energy 
heating system at an historic mill. 

The deal will see Plevin provide 
New Charter Housing Trust with 
100 tonnes of wood pellets per 
year for use at the Grade ll-listed 
Cavendish Mill in Ashton-under- 
Lyne, Greater Manchester. 

The pellets will fuel a 220kw 
biomass boiler that forms part of a 
£2m green energy installation at 
the mill, along with 60 solar 
thermal panels and eight gas 
boilers. 

“We’re building a strong client 
base in the renewable energy 
sector,” said Colin Smith of Plevin. 
“The fact that we are supplying 
our products to New Charter, for 
the benefit of local residents, 
makes the deal even more 
satisfying. 

Last year Plevin announced 
major growth plans after being 
awarded an exclusive contract by 
E.ON to supply timber for a £120m 
biomass-fired renewable energy 
plant in Sheffield. 

Pictured are Paul Hadfield (left), 
project manager at New Charter 
Housing Trust, with Plevin group 
sales manager Colin Smith. 



WINNING WAYS: At this year’s 
Lincoln JumpCross Eventers’ 
Challenge, Fiona Hobby receives 
her £3,000 first prize from Jim 
Bowen of the sponsor Battles. 

Top riders Oliver Townend, Piggy 
French and Clayton Fredericks 
competed at the event at 
Wittering Grange near 
Peterborough, with Fiona [sister 
of show jumper Tina Fletcher] 
beating them all on Royal Colours. 

Retailers were again treated to 
hospitality at the event. “It was a 
fantastic day and we were really 
pleased to be able to give 
something back to our retail 
customers,” said Jim. 

(Photo: www.emmelleff.co.uk) 

Top rider talks 
shopping 

BUCKINGHAMSHIRE retailer RB 
Equestrian is working with top 
international dressage rider 
Emile Faurie to promote horsey 
shopping. 

The family run business at 
Great Brickhill near Milton 
Keynes operates from a 12,000 
sq ft unit with saddlery 
workshops and a full-size riding 
arena. 

“This year we have selected an 
even bigger range of competition 
clothing to help our customers 
find clothes that fit and look 
great,” said Kathryn Jaquet, 
director of RB Equestrian. 

“Emile is a true sportsman, a 
dedicated trainer and a 
compassionate man with a vision 
to share his love of riding and 
horses with children through the 
Emile Faurie Foundation." 

Emile, pictured with Kathryn, 
describes the store as “an 
exciting place to visit,” adding: 
“Everyone is so friendly and 
happy to help. 

“A visit to the store will not be 
a chore or a pressurised sales 
pitch but rather a chance to 
catch up with friends and to find 
clothes and tack that fit and 
perform well," he said. 
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Show traders weather the storm 

Wind and rain rather than the economy have made 
for tough going on the show circuit this season. Penny 
Richardson called on traders at Hickstead's Derby 
meeting to find out more. 
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ANN and Derek McGrath are familiar faces at major shows and events 
with their Delians Jewels stand. They are usually kept busy, but it’s a 
different story this year. 

“The bad weather has caused a real downturn in spectator 
numbers,” says Derek. “I think people are looking out of the window at 
the pouring rain and deciding to stay at home.” 

Ann agrees, although she points out that this isn’t the fault of the 
shows themselves. “Most organisers try to help by siting us where 
people can shop without being covered in mud.” 

The McGraths’ season went pear-shaped early, due to the 
cancellation of Badminton. “It’s knocked our cash flow enormously,” 
says Derek. “People go to Badminton intending to buy, so we were hit 
hard.” 

So were the Olympics set to help sales? “I hate to say it, but it's 
probably the reverse,” says Ann. “Quite a few shows have rescheduled 
to avoid clashing with the Games, which means we’ve had to choose 
between events we usually attend every year.” 

The 'no Badminton factor’ also caused problems for Valerie 
McGivern, whose Brass Tacks headcollar and nameplate stand has 
been a staple of major shows for the past 23 years. 

“I make 20% of my annual profit each year at Badminton, so losing 
that was a complete disaster,” she says. 

After buying in extra stock to take to Badminton, Valerie says she’s 
now working to pay for it. “I shan’t have to buy any more before 
Burghley, but I'm not managing to earn much for myself at the 
moment,” she adds. 

Due to the weather causing so many cancellations, Valerie has 
attended only four shows this year. “To be fair, sales have been good 
when shows have happened,” she says. “Royal Windsor was excellent 
this year, possibly due to the Jubilee, and the others, including 
Hickstead, haven’t been bad at all. I think it’s going to end up as not too 
bad a year, but not a fantastic one.” 

Pam Gaynon chose Hickstead as this year’s first show for her 
Equiport tradestand, which carries stock popular with serious 
competitors. “We’ve been busy opening a new shop, so we didn’t have 
time for shows,” she explains. 

Pam says the majority of her recent business has been via the 
Internet. “We haven’t been as busy as usual here, but I think the 
weather forecast has put people off,” she says. “I now have my fingers 
crossed that the British riders do well at the Olympics. That would lift 
everyone’s spirits and hopefully get people buying again.” 

Edward Nicholls, outlet manager of the huge Yorkshire Clothing 
Company stand, pictured and found at most big events, remains 
upbeat. 

“The season so far could best be described as fair. We’ve had a few 
good shows, which have balanced out the not so good ones,” he says. 
“If it’s raining, we bring out the jackets and boots and when the sun’s 
shining, the short-sleeves and shorts go to the front. The only 
difference is that a shirt sells for £15 and a tweed jacket for £50!” 

Unsold stock doesn’t cause Edward too many problems. “We tend to 
keep to safe lines. If we stocked anything quirky it might be a different 
story, but we can always offer unsold items on special sale,” he 
explains. 

Edward is optimistic about the rest of the season. “I think it’s picking 
up,” he says. “We didn’t have a great Bath & West, but Royal Cornwall 
was one of our best shows so far this year. We just have to weather the 
storm — literally and economically.” 


Rained off 

AS THE rain continued to fall, The 
Festival of British Eventing - presented 
by BETA - was cancelled due to 
waterlogged ground conditions. 

The festival was due to take place at 
Gatcombe Park, Gloucestershire, home 
of HRH The Princess Royal, on 13 - 15 
July, two weeks earlier than usual to 
avoid a clash with the Olympic Games. 

This would have been BETA’S seventh 
year as presenting sponsor. 

“Of course we are enormously disappointed but understand the 
reasons for the cancellation,” said Claire Williams, executive director 
of BETA. “We feel for the organisers as well as those with tradestands 
who have now lost a highlight of the year in terms of both top level 
competition and trading opportunities.” 

Gatcombe’s loss was quickly followed by the news that the CLA 
Game Fair, scheduled for Belvoir Castle, Leicestershire the following 
weekend (20-22 July) had been called off. 

The Great Yorkshire, meanwhile, ran its first of three days with 
visitors urged to use a ‘park and ride’ system to reach the Harrogate 
showground. However, by teatime the horsebox parks were 
gridlocked and the remainder of the show was abandoned. 

As ETN went to press, British Eventing was reporting that it had lost 
70 days of competition this season due to the continuing wet weather. 

Rays of sunshine 

BUCKING the soggy trend, almost 400 
tradestands were kept busy by more than 80,000 
visitors at a sun-drenched Cheshire County 
Show on 19/20 June. Also attending the annual 
agricultural show at Tabley Showground, near 
Knutsford, was HRH The Countess of Wessex. 

“Reports indicate that ticket sales on the gates 
have increased from last year,” said Nigel Evans, 
the show’s executive director. “We’ve had 
fantastic weather and so many visitors with 
smiles on their faces having a good time.” 

There were record entries for the Cheshire’s 
Shire horse classes, the breed being very popular 
in the region. 


NEWS IN BRIEF 

• BRITISH Dressage (BD) has appointed Shearwater as its official 
insurance provider. 

• THE American Equestrian Trade Association (AETA) board has 
appointed Calabrese Management to run the association on a day- 
to-day basis. The company took over from Equine Resources 
International. 

• CATHERINE HALE, equine research and development manager for 
Lesaffre Feed Additives Celtic (LFA Celtic), was named Young 
Scientist of the Year at the European Workshop on Equine Nutrition 
(EWEN) conference in Lisbon, Portugal. Catherine’s work on the 
digestibility of forage in horses has found that animals with a 
previous history of laminitis appear to have compromised 
fermentation within the hind gut. 

• WHOLESALER Trilanco’s warehouse and office space has been 
extended to 50,000 square feet. “Our new warehouse will increase 
our storage by 500 pallets. We will be carrying more of the products 
our customers require when they need them,” said managing 
director Martin Balmer. 

• SCOTTISH animal feed supplier The Harbro Group has acquired 
Border Farm Supplies which includes two retail premises in Earlston 
and Duns. 

• EQUESTRIAN journalist Kathy Carter has launched a new service to 
help time-starved equestrian and country lifestyle businesses 
engage with their audiences via blogging. “Blogs are used to inform 
readers (and potential customers). They commonly include articles 
about industry news, opinion-based pieces about products or 
legislation, subtle product or service promotion and even humorous 
posts that people come back to regularly in order to be entertained,” 
says Kathy. 
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Girth buckles: 
no need for pain 


Dear ETN, 

I’ve recently started 
riding again after a 
12 year break. I used 
to be a competent 
rider, so was puzzled 
when I felt insecure 
in the saddle on my 
Welsh Section D. In 
the end, I removed 
the stirrups, leathers 
and girth and sat on 
the saddle on a 
stand to see how it 
felt without them. It felt absolutely fine, and I was my old, secure self. 

I concluded that it must be the girth that was making the difference and 
decided to try a shorter one so that there was less bulk under my legs. So I 
ordered a shorter girth in a different make. When it arrived, I noticed 
immediately that the ends of the buckle tongues had not been flattened so 
were abrasive on my buckle guards, saddle flaps and legs. 

I mentioned this to the rep, hoping that the message would get back to 
those who need to know about these things. I also ordered another brand. 

With this third girth, I still felt insecure and, looking at the buckles, I could 
see why. They had large rounded corners. Viewed from the side, they made 
the buckle three times thicker while the tongue was curved upwards 
making it thicker still and giving it a very round profile. 

If these designs can make an experienced rider feel insecure, they do 
nothing to encourage novices to continue with the sport at a time when we 
should be encouraging new riders. 

My photograph shows three girth buckles, with the flattest one of the left. 

Yours etc 
Mandy Mason, 

D&M Mason Saddlery, Scunthorpe. 



Liz Benwell, editor of ETN, writes: Thank you for pointing this out, Mandy. 
I too have suffered the pain of protruding girth buckles. ETN would be 
pleased to hear from suppliers of comfortable versions. 


ETN welcomes letters to the editor. Please write to 
The Editor, ETN, Stockeld Park, Wetherby, LS22 4AW or email 
editor@equestriantradenews.com Correspondents are asked to supply their name 
and business name; requests to publish letters with name withheld will be considered 
individually. Please note that letters may be edited for reasons of space and clarity. 


Advertisers' 

Olympic reminder 

COMPANIES that sponsor Olympic or Paralympic riders are reminded not to 
use those riders 'in any media capacity’ - including advertising - during 
specified periods surrounding London 2012. 

As a condition of entry into the Games, participants agree to follow the 
terms of the Olympic Charter or Paralympic Handbook. Flouting the 'no 
media' rule could disqualify them from the Games. 

The relevant periods for not using Olympic riders in advertisements are 
from now until 15 August 2012 for the Olympic Games and 21 August -12 
September 2012 for the Paralympic Games. 
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• Show jumper Nick Skelton, for whom 
London 2012 was a seventh Olympic 
Games call-up, was awarded an OBE in 
The Queen's Birthday Honours List. Besides 
numerous international victories, Nick 
holds the British high jump record of 77", 
achieved on Lastic at Olympia in 1978. "I'm 
very honoured, it feels magnificent to have 
been recognised in this way," he said. 

Among the first to congratulate Nick on 
his OBE was Roy Burek of Charles Owen, 
the rider's chosen hat brand. "Charles 
Owen is proud to work with such an 
accomplished and impressive rider as Nick 
Skelton. He truly deserves to be recognised 
with an OBE. It's been a privilege to 

support him, as he represents all that Charles Owen strives to 
accomplish... putting Great Britain back at the top of the equestrian 
world." (Photo: Anne Gittins Photography) 




• Sue Carson, founder of Sue 
Carson Saddles, has been 
appointed to the British Dressage 
List 1 judging panel. List 1 judges 
are the most highly qualified and 
experienced in Britain and the 
appointment is achieved through 
formal assessment. "It has been 
a goal in life to reach List 1," said 
Sue. "I want to give some credit 
to Margue H [the grand prix 
stallion with whom she is 
pictured here] as without him I 
would not have been accepted 
to do my exam. I learnt a huge 
amount from him." 


• Olympic rider Ben Maher is 
to appear at Your Horse Live, 
Stoneleigh, on November 10/11. 
Ben has also won the Hickstead 
Derby, been on numerous nations 
cup teams and by the time you 
read this may have added an 
Olympic medal to his CV. Your 
Horse Live has also announced 
its chosen charity - Riding for 
the Disabled (RDA). 






• Bryony Barraclough 

has joined Redpin 
Publishing as regional sales 
manager for South East 
Rider magazine. She's 
pictured eventing her 
home-bred warmblood 
horse. Bryony has a degree 
in agriculture and equine 
business management, 
gained her BHSAI at The 
Talland School of 
Equitation, has travelled 
widely, is a talented artist 
specialising in animal 
portraits and has her own 
catering business. 


• American actress and equestrian enthusiast Bo Derek- who shot 
to superstardom in the romantic comedy 10 with Dudley Moore- is 
supporting the FEI Awards 2012. Her 2002 autobiography is called 
Riding Lessons: Everything That Matters in Life I learned from Horses. 
Bo owns Andalusian and Lusitano horses and is an ambassador for 
Equine Advocates, a horse protection organisation. The FEI awards 
recognise those involved with international horse sports. 


• Emily Brown has joined the nutrition team at Dengie Horse Feeds 
a one-year work placement. The equine sports therapy graduate owns 
two German warmbloods, Mikki and Pepe ,with whom she competes 
medium level dressage. "I've fed them Dengie's Alfa-A Oil and Natural 
Vitality Performance Vits & Mins for several years, so any advice I give 
about the benefits of a fibre-based ration will be backed up by plenty 
of first-hand experience," said Emily. 





OBITUARY DAL SCOTT 

Dal Scott, the founder, president and CEO of Professional’s 
Choice Sports Medicine Products, died peacefully at his home 
in Jamul, California on June 27 surrounded by his family. He 
was 79 and considered a visionary in the human and equine 
orthopaedic industries. 

After breaking his leg in 1976, Dal developed a neoprene 
wrap’ to protect his cast. Deciding to market the new product, 
he launched Dricast Orthopedics Inc. which he managed part- 
time while continuing to sell cars as his primary occupation. 

In 1986, Dal launched Professional’s Choice and, having a 
passion for horses, expanded beyond the human field into the 
equine market. He invented the original Sports Medicine Boot - 
known as the SMB and notable for its ability to encompass the 
fetlock and sesamoid joints - in 1990. 

A member of The Executive Committee, an international 
organisation of CEOs, Del was a nominee for the San Diego 
Entrepreneur of the Year award in 1995. With his wife Nina, Del 
was a supporter of many equestrian organisations, including the 
American Quarter Horse Association. 

He is survived by Nina, son David and daughters Pam, Michele 
and Jessica along with seven grandchildren. 
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Back where they belong... 

The recent management buy-out of D J Murphy (Publishers) Ltd from 
Signature Publishing would appear to have restored this 60 year old 
equestrian publisher to the family firm it always was. ETN asked the new 
management team behind Horse&Rider and PONY Magazine to tell us more. 



The new management team at D J Murphy (Publishers) enjoying a barbecue 
on a summer evening, from left, Marion O'Sullivan, Andrea Moffatt, Kate 
Austin, Terry Grimwood and Steve Moore - not forgetting Kate's dog, Gypsy. 


Q. Who's involved with the management buy-out 
team? 

A. The management buyout team combines a wealth of commercial 
and equestrian knowledge from managing director Kate Austin and 
advertising director Andrea Moffatt with the publishing expertise of 
publishing director Terry Grimwood and operations director Steve 
Moore. 

Kate Austin resumes the role she held when she was recognised 
with the Professional Publishing Association’s (PPA) Publisher of the 
Year Award in 2004. 

With more than 20 years’ experience in consumer magazines, 
Andrea Moffatt has an enviable reputation as one of the most creative 
and commercially astute advertising sales specialists in the publishing 
industry. She was promoted to advertising sales director in 2000 and 
has been involved with the marketing and growth of advertising sales 
on new consumer launches in a number of sectors including home 
interest and children’s magazines. 

Terry Grimwood has worked in magazine publishing and the supply 
chain for more than 40 years. His track record includes a number of 
key executive positions in the UK and USA, including Dennis 
Publishing, The Haynes Publishing Group and Seymour Distribution. 
Terry has worked with DJ Murphy for the last ten years, initially as a 
consultant and latterly as publishing director. 

Operations director Steve Moore brings experience, commercial 
acuity and clarity of vision to his role. He was company operations 
manager at Security Publications in Orpington, responsible for the 
management of IT, facilities and fleet services for some 250 on-site 
staff and 20 outworkers. Steve sits on the PPA’s Digital Steering Group, 
he also represents the publishing industry at Solent University’s 
Employers Liaison Panel where he is a mentor of undergraduate 
students. 

Completing the new management team is Marion O'Sullivan, 
commercial director. Marion has been awarded an MBE for services to 
equestrianism as well as the BETA Lifetime Achievement Award. 


Q. Horse&Rider has always 'pushed the boundaries' 
with editorial content. Will you now be even freer to 
do this? 

Terry Grimwood answers: Well we’ve never felt particularly 
constrained in our ability to be innovative and push a few boundaries, 
so in terms of attitude I don’t think much will change. What we will be 
seeing, I think, is a freer flow of ideas from the magazine staff, and 
faster decision making. 

The fact that the editors will now have a much greater say in how their 
magazines are promoted and marketed should see a far more 
integrated approach to some of our more ground-breaking activities. 
As for up-coming features, we already have some cracking ideas in the 
pipeline... 

Q. What new opportunities can you offer your 
advertisers post management buy-out? 

Andrea Moffatt answers: We’re looking to grow rapidly the 
Horse&Rider and PONY communities and further engage readers with 
the brands. As a result, our advertisers will be able to take advantage 
of multi-platform opportunities and affinity deals including some 
exciting website and app developments. 



Q. With its readership of young riders, does PONY 
Magazine have a responsibility towards shaping 
future consumers' attitudes and tastes? 

Terry Grimwood answers: PONY Magazine readers are at a very 
formative age and their behaviour and attitudes are shaped to a great 
degree by the information they access via trusted magazines and 
websites. This imposes upon us a duty to provide accurate and reliable 
information about riding and pony care, and sound advice about 
equestrian products and services. Many of the choices these young 
riders make now will stay with them into adulthood, so we see it very 
much as our responsibility to help establish good practice at an early 


What has been interesting though is the 
popularity of our apps’, which are on Apple’s Newstand. I sit on 
the PPA’s Digital Working Group where I work together with 
representatives from all UK publishers to look at how we can add value 
for our advertisers so that they can better monitor response and 
exploit overseas markets. Our editorial team is doing some superb 
sponsored video work at the moment. It’s great when technology works 
to benefit both the reader and our advertising clients. 


Q. How do your print titles and 
website work together? 

Steve Moore answers: The 

Horse&Rider and PONY websites allow both 
our editorial team and our advertisers to 
keep the relationship going with readers 
between issues. Print and web feed each 
other and if you have the market-leading 
magazine, you also need a market-leading 
website. Nevertheless, our two traditional 
print titles remain at the centre of our 
business because, for the time being at 
least, our customers want to enjoy our 
content in print. 
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Q. How do you see the equestrian trade progressing 
during the rest of 2012? 

Andrea Moffatt answers: The Olympics will bring a great boost 
for equestrian sport in the UK. We are fielding strong teams with 
medal chances and that will go a long way to increasing coverage and 
the profile of riding. 

The economy remains tough but horses and riding are part of the fabric 
of our society and people who are passionate about riding and horses 
will continue to find ways to ride. Through both our magazines, we aim 
to encourage more people either to get back to riding, or to start. Our 
‘Let’s Ride!’ campaign has been created to do exactly that. 


Q. What are equestrian consumers demanding, what's 
selling well? 

Andrea Moffatt answers: Consumers are undoubtedly more 
discerning about brands while they want quality and value for money. 
They look for trustworthy information and advice before they buy which 
is where the magazines come in. Both PONY and Horse&Rider have 
become respected reference points for new product information and 
testing. 


“Horses and riding are part of the fabric 
of our society.” 


r 

There is, however, a danger facing the industry on the saddle fitting 
side. With the downturn in the economy, fewer retailers are offering 
saddles and a saddle fitting service and good saddle fitters are in ever 
increasing high demand and servicing larger areas of the country. 


A family matter 

D J Murphy (Publishers) was founded in 1949 by David J 
Murphy. He began by publishing PONY magazine, followed 
by Showjumping which became Light Horse and, in 1981, 
Horse&Rider. 

The company was later run by the founder's daughter 
Marion O'Sullivan who remains involved today. Marion’s 
daughter Kate Austin is the current managing director. In 
2006, D J Murphy became a wholly owned subsidiary of 
Signature Publishing. This summer, D J Murphy 
(Publishers) was acquired by buy-out team. 



Anything with ‘bling’ seems to be in vogue 
right now, particularly for dressage and 
show-jumping. But for most retailers, 

I think the focus in 2013 will be on their core ranges - 
boots, hats, body protectors and horsecare products - the bread 
and butter of most equestrian retail businesses. 


Q. What will be the growth areas in 

equestrianism 

in 2013? 

Andrea Moffatt answers: Our reader 
research shows that riders want products that 
last, so I believe that there will always be a 
market for high end products. The change in 
the rules on hats in dressage will see the 
sales of helmets with harnesses grow and 
I think we will see some new developments 
and trends in this sector. 
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Second generation field shelter 


Rain plays havoc with hooves 



THERE’S nothing new about field 
shelters, but this one appears to 
eradicate potential pitfalls of 
existing designs. 

The Horse Arc, from Lincoln 
based Pan Products, is made from 
pressure-treated, forestry 
managed timber. But it’s the shape 
that’s so unusual. The curved 
structure means it can withstand 
gale force winds up to 80mph, while 
rain and snow clear quickly to 
prolong the life of the wood. 

What makes the Horse Arc so 
appealing to equines is that, with 
two open ends, no horse or pony 
will fear being trapped inside and 
thus be reluctant to use it. 

A variety of sizes, plus optional 
extras such as canvas ends are 
available. The manufacturers are 
currently experimenting to see if 
horses will push through hanging 
fly netting too. 

Horse Arc, which can be built on skids, is equally suitable for goats, 
chickens, pigs and other animals. The RRP is around £1,250 plus VAT. 
Pan Products are interested in finding retail stockists nationwide and 
are happy to drop-ship Horse Arcs to your customers and pay you 
commission on the sale. 

0) Pan Products 07860 250212. 




SALES of fly repellents 
may not have been great 
this summer - but you 
can bet your life your 
customers will be 
worried about the state 
of their horses’ hooves. 

Continuous exposure 
to wet conditions is a 
disaster for hooves, 
especially for horses 
with thin soles, scaly 
walls and feet generally 
vulnerable to breaking 
up. 

Problems are 
exacerbated when the 
ground does dry up and 
hooves rapidly shrink 
back to their‘normal’ 
state. Ask any farrier, 
and they’ll tell you how many horses are struggling to keep shoes on 
this year. 

Aloeride, the natural aloe vera equine feed supplement, has long 
been associated with health benefits including helping to support a 
healthy immune system, plus improved skin and coat condition. Recent 
research has shown that aloe vera might have something of value for 
hooves too. 

Studies at Moulton College and Northampton University have shown 
that feeding aloe vera gel can improve hoof growth rate - the holy grail 
of equine feet. 

The treatment group was fed a daily dosage of 120ml of aloe vera gel 
for 16 weeks. That particular aloe vera gel manufacturer’s 
recommended dosage for adult humans was between 60-120ml daily. 
Given that there is some 5.88 difference in body mass between a 
human and horse plus significant difference in specification between 
aloe vera products, it’s possible that the growth rate could have shown 
earlier than after 126 days - and been more significant than 3.67mm 
shown in the study. 

Encouraging though the results are, it’s worth noting that not all aloe 
vera is the same. 

When compared with the aloe vera used in Aloeride, other aloe 
equine products measured by independent laboratories were found to 
contain 3x less, 4.06x less, 6.68x less and 29.4x less polysaccharides, 
the vital component which orchestrates the effect of aloe vera. 

These were differences per single litre. So when one carton of 
Equine Aloeride contains 12 litres (presented in 30 sachets), the 
magnitude of difference between products is clear. 

Case studies 

Aloeride case studies are backing up the link between aloe vera and 
horses’ hoof condition, often with significantly quicker results too. One 
such is Katrina Tabbitt whose eight year old Connemara Playboy had 
suffered from hoof wall separation for over three years. Having tried 
various supplements to no avail, Katrina turned to Aloeride in March 
2012 . 

Just four months on she reported. “Playboy’s feet have never been 
better. The difference is remarkable; his feet are now strong, hard, 
resisting chipping and best of all, he is sound and ride-able.” 

0) Aloeride 01858 464550. 






_ 


Before Aloeride 



After Aloeride 
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Rug maker launches clothing 

LANSDOWN, best 
known for its horse 
rugs, has introduced a 
ladies’ clothing range 

The Lansdown Polo 
Club collection 
features slate and gold 
and comprises a polo 
shirt, hoodie and 
matching gilet, each 
with applique detail. 

Flirty and feminine 
with a floral twist, 
polos and a hoodie 
team up to create the 
Lansdown County 
collection. Pictured is 
the Lemon Drizzle 
(RRP £29.95). 

Finally, the colourful 
Hedley range has six 
polos, two hoodies and 
two gilets for everyday 
equestrian wear. 

There is no 
minimum order 
quantity; the range is 
now in stock and 
available in sizes 8-18. 

0) Lansdown 01267 233737. 



Guide to retail display 


UNIQUE 

GREEN LIPPED MUSSEL 

SUPPLEMENTS 



Available to the 
trade through Battle, 
Hayward and Bower 



THE Shop and Display Equipment 
Association (sdea) has published its 
latest guide to retail display. 

From the smallest hook to a 
complete store fit-out, the sdea 
Directory is invaluable for sourcing all 
manner of shopfittings, display, PoS, 
lighting, signage, visual 
merchandising and much more. It 
also offers new ideas and inspiration. 

Normally priced at £10, a free copy 
is available to the first 50 ETN readers 
who call the number below, quoting 
ETN August issue. 

0) sdea 01883 348911. 


Kicking the bucket 

HORSE QUENCHER, the product that 
encourages horses to drink, has 
switched from a 25-serving bucket to 
a 25-serving pouch. 

It’s more environmentally friendly and 
what customers have been asking for, 
says the UK distributor Lucinda 
Stapleton. 

“The empty pouches ship flat and 
weigh less than an ounce, versus the 
former buckets that took up a lot of 
space and weighed over three ounces 
each,” she explained. 

Horse Quencher, an all-natural blend 
of grains and flavourings, is available in apple, peppermint, 
butterscotch and root beer - in packs of 10 sachets, pouches holding 
25 servings or 144 serving tubs for yard use. The product offers good 
margins and valuable repeat sales for retailers. 

(D Trilanco 01253 888188 or Westgate EFI 01303 874455. 
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Contact your local Battles 
rep to place an order 

^Battles 

Find out more at 

maxavita.com/trade 
08450 752 754 


Scan the QR code to visit the trade 
page on the Maxavita website 
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Fuelling mind 
and body 

WHEN TORQ exhibited its 
performance nutrition products 
at BETA International, the 
company won innovation awards 
and plaudits alike. 

Based entirely on natural 
ingredients, TORQ energy drinks, 
bars and gels are designed by 
these fitness consultants to be 
easy to consume, effective - and 
eminently suitable for retail sale. 

But are horse people as quick 
and willing to spend money on 
nutrition for themselves as they 
are for their horses? Maybe more 
so than you think...once they 
know just how much difference a 
taste of TORQ can make. 

For instance, there are few physically harder jobs than hot shoeing 
horses on a warm day. And when farrier Richard Speck ended up in his 
local hospital’s A&E department with dehydration, he was advised to 
use sports drinks’ to see him through the working day. 

“I’ve tried everything from Monster Energy to Relentless,” said 
Richard, “they make you feel better for five minutes but that’s it. Then I 
tried TORQ lemon and lime flavoured energy drink - and I can honestly 
say that it’s the first time I’ve got home after work and not felt 'cream 
crackered’. 

“Now I drink TORQ all the time when I’m out working. Keeping 
hydrated helps keep your concentration levels where they should be 
too,” he added. “It’s easy to keep popping into a shop or garage and 
buying fizzy drinks when you’re thirsty, but they don’t do much good in 
the long run, and are expensive too.” 

So that’s a thumbs-up from the farrier. ETN asked Sasha Hart of 
TORQ to tell us a bit about the science. 

“Re-hydration and boosting of energy are paramount, especially in 
hot weather. It’s little understood that for every 1 % of body weight lost 
through perspiration, performance (energy output) will drop off by 
5%.Therefore obtaining hydration and energy through the drink is very 
easy, refreshing and natural. 

“Richard will have found that his energy levels and concentration will 
have been easily maintained through effective hydration. The key to 
maintaining hydration is to drink periodically, rather than waiting until 
you feel thirsty; as soon as you feel thirsty, it’s already too late.” 

There is some excellent additional advice and explanation on the 
TORQ website (www.torqfitness.co.uk) 

TORQ drinks are supplied as an easy to mix powder, giving users a 
choice as to how strong a concentration they need - and retailers a 
long shelf life. 

The price is a hugely attractive element from your customers’ point 
of view too - from 32p per 500ml made-up bottle compared with £1.35 
to £1.60 for a typical ready-mixed sports’ drink. A 1.5kg tub of TORQ 
makes up to 50 x 500ml drinks. 

Many different flavours are available, including new vanilla pod - 
winner of a 2012 innovation award at BETA International. 

(3) TORQ 0845 128 4312. 



Gloves with magic touch 


NEW from Saddlecraft, these Magic 
Gloves are interwoven with special 
thread on the thumb and first two 
fingers to enable easy activation of 
touch-screen phones and tablet 
computers. 

This innovative yet inexpensive 
product is bound to be a hit with 
today's techno-savvy horse owners, 
while the 'one size fits all' sizing is 
an added bonus for retailers. 

CD Westgate EFI 01303 872277. 



Spanish saddle 
solution 



FIRST Thought Equine’s new 
WOW Baroque saddle is aimed at 
classical dressage riders who 
wish to use the Spanish style of 
saddle associated with Lusitano 
and Andalusian horses. 

These breeds are notoriously 
hard to fit, being so short- 
coupled. A steeply sloping final 
rib also tends to limit the length 
of saddle that will fit these 
horses. 

The WOW Baroque features 
the brand’s unique carbon fibre 
tree which moves with the 
horse’s shoulders - important 
for extravagantly-moving horses 
such as the Lusitano. 

The saddle also comes with 
extra wide gullet fittings and has 
the option of Flair air bag or 
wool flocking. 

(3) First Thought Equine 
01227 831614. 


Great value hat 


THE X Air ventilated riding hat, 
new from Champion, meets 
BSEN1384 2012 and retails from 
£57.50. 

With an attractive faux suede 
covered outer and integrated 
ventilation system for 
exceptional comfort, sizes are 
6 V 4 - 7%. The X Air comes in 
black and navy. 

(3) Finest Brands International 
0113 270 7000. 
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New way to feed garlic 

FED as a natural fly repellent, anti¬ 
oxidant, circulatory and respiratory 
supplement, garlic is generally available 
as a powder or granule. 

New Blue Chip Garliq, however, is in 
liquid form - promising faster absorption 
into the bloodstream and less waste when 
feeding and handling 

Made from organic Spanish garlic, Blue 
Chip Garliq is sold in a twin-neck, one litre 
bottle. The RRP is £15.99. 

(D Blue Chip 0114 266 6200 


Out of this world 


POLYPADS has revamped its 
SpaceTec saddle pad, the non-slip 
SpaceTec Mark II being its thinnest to 
date. 

Nottinghamshire based saddle 
fitter Debbie Richardson is a fan: 

“Not everyone can afford a new 
saddle. I’ve used the SpaceTec pad on 
youngsters, as well as 
underdeveloped, older and sensitive 
horses with excellent results.” 

Local horseball clubs appreciate 
the SpaceTec pad to enhance saddle security when playing, she added. 

SpaceTec Mark 11 is available in one size, retailing at around £61.50. 
0) PolyPads 01842 752020. 


With added Omega 3 

X-LAM Aid is the latest GWF Nutrition 
product to acquire a soya free, non GM 
formulation with the addition of Omega 3. 

The pelleted supplement provides 
nutritional support for equines susceptible 
to, or recovering from, the effects of 
laminitis. 

X-Lam Aid has been on the market since 2009. The updated product 
comes at no extra cost; a 10.5kg bucket has an RRP of £42. 

0) GWF Nutrition 01225 708482. 


Addressing the airways 

VENTILATOR is a new respiratory 
supplement from Equine America. 

Specially formulated to help horses 
and ponies with breathing difficulties, 
it may appeal to owners whose 
animals have been confined to their 
stables during the recent wet 
weather. 

“Ventilator contains special herbs to 
draw mucus from the lungs and 
ingredients to 'open up’ the airways 
and make breathing easier. It’s fast 
acting and results are usually seen in a few days,” Phil Middleton of 
Equine America told ETN. 

Ingredients include kelp, garlic power, fenugreek, gentian, aloe vera, 
glycerine and oil of eucalyptus. The RRP is £19.99 for 454gm. 

Q) Equine America 01403 255809. 
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Sending 

signals... 

Carefully chosen bits, bridles and 
training aids can aid communication 
between horse and rider, making them 
an essential stock item for retailers. 


Bridles for all budgets 

WHETHER a customer wants an everyday bridle or a show standard 
one - both at good value for money of course - you can fulfil his or her 
needs through Snowhill Trade Saddlery. 

The competition grade Rhinegold German Leather Bridle, crafted 
from finest German leather, has an extra wide style, is fully padded 
and has an adjustable crank noseband. 

With rubber reins included, it comes in black or Havana and sizes 
pony, cob, full and extra full. It’s priced to the trade at £31.50. 

The Windsor Leather Bridle with Flash Noseband, meanwhile, is a 
great real leather bridle for cost-conscious customers. 

Featuring a flash noseband and rubber reins, it’s available in black 
or Havana, sizes Shetland, pony, cob and full - with a trade price of 
just £9.95. 

0) Snowhill Trade Saddlery 01243 672323. 


A better way of going 

DRAGONFLY reins from 
Vale Brothers are 
designed to help the 
horse adopt the correct 
outline. 

Attached to both 
reins under the jaw and 
to the bit, this training 
aid prevents the bit 
from being pulled 
through the mouth when pressure is applied to either rein. 

It works by helping to keep the bit in a balanced, central position to 
promote softness through the jaw as well as overall calmness. It’s 
particularly useful for novice horses or riders - or combinations of 
both. 

Dragonfly reins also encourage straightness when the horse is 
going forward, while downward transitions can improve because the 
pressure on both bars of the mouth becomes even, enabling the rider 
to apply the aid quietly. 

(3) Vale Brothers 01922 624363. 


Just for ponies 



SPRENGER has launched a range of bits for ponies. The Sprenger 
Pony Programme is distributed in the UK by Zebra Products. 

Pictured is the Turnado, a loose-ring, single-jointed snaffle. With its 
45 degree angled mouthpiece, it enables the rider to give clear signals 
to the pony without causing discomfort. 

Sprenger Pony Programme bits are made with sweet-tasting 
Aurigan mouthpieces ranging from 14mm-16mm in thickness. 

0) Zebra Products 01352 763350 


Eco friendly tanning 

THE CAMBRIDGE Bridle with rubber reins is new from the Sovereign 
leatherwork range by Cottage Craft. 

The padded snaffle bridle is made from vegetable tanned leather 
- a process said to be eco-friendly because of its use of natural 
ingredients. 

Available in pony, cob and full sizes, the Cambridge comes in black 
and Havana and retails from £40.99. 

Vegetable tanned leather also features in the Caldene Patent 
Snaffle Bridle - which makes any horse stand out from the crowd! 
With a beautiful, consistent finish, this bridle also comes in pony, cob 
and full sizes, retailing from around £83.50. 

(3) Matchmakers International 01274 711101. 



Thumbs up from Michael Whitaker 

IV HORSE has been appointed exclusive UK distributor of the Lorenzini 
range of bits and stirrups, of which Michael Whitaker is a 'brand 
champion’. 

The bits are made from titanium and aluminium in a range of 
metallic colours. Italian designer Lorenzini Titanio has manufactured 
in titanium - said to be 40% lighter than steel - for 30 years. 

Michael Whitaker won the Aachen grand prix last month. 

0) IV Horse 01888 544261 
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How to fit a bridle 



Wi>i/r 

lip 


MUCH is made of the importance of correctly 
fitting saddles, but an inappropriately positioned, 
badly sized or ill proportioned bridle can also cause distraction 
and pain. ETN asked Albion Saddlemakers how to get it right. 

Ill-fitting or poorly made bridles can create enormous 
pressure on and around the horse’s poll, browband and 
noseband areas, potentially leading to behavioural issues such 
as headshaking, teeth grinding and reluctance to accept the bit 
through collection. 

There is a direct correlation between tight nosebands and 
poll pressure; the tighter the noseband, the greater the 

pressure on and around 
the poll area. 

Continuous pressure is 
often created by the over 
tightening of crank 
nosebands, which may 
lead to bitting issues, 
cranial and neck 
stiffness problems. 

In 2000, triple Olympic 
medallist and world 
renowned dressage 
trainer Klaus Balkenhol 
collaborated with Paul 
Belton, chief designer at 
Albion Saddlemakers, to 
create the Comfort 
Pressure Relief bridle. 

What became known as the KB design places the noseband 
and throatlash onto a padded crown, buckling on both sides. The 
cheeks are attached to a head slip, lying over the top of the 
crown. This protects the poll area from extreme pressures 
created by the noseband. 




The KB design also allows more refined fitting and 
balancing of the noseband and cheek pieces, encouraging 
disbursement of pressure over the face and poll area of the 
horse. 

Fitting for comfort and control 

• Make sure the browband is not too tight and is not pulling 
the headpiece onto the back of the ears. The current trend 
is for the browband to be slightly loose. 

• The throatlash must not be tight, as it will interfere with 
breathing and collection. There should be enough room to 
place a clenched fist between the side of the horse's cheek 
and throatlash. 

• The buckles of the cheek pieces and noseband should be 
parallel and slightly below the corner of the eye (to avoid 
damage in the event of the bridle pulling across the face), 
and the arms of the cheeks and noseband must lie behind 
the horse’s cheek bones. 

• The noseband must sit at least one finger or centimetre 
below the cheekbones, as this is another pressure point 
area. If the noseband is placed too high on the face, it can 
cause great pain. 

• The buckle of a cavesson noseband must sit comfortably at 
the back of the jaw, in between the jaw bones, to avoid 
creating a pressure point. 

• The pad on the back of a crank noseband fastening should 
not connect to the front of the noseband, as this can cause 
pinching and subsequent sores. 

Mix and match 

In order to help retailers find suitable bridling solutions for 

their customers, Albion offers made to measure bridles and 

'mix and match’ components. Our photograph shows a bridle 

from the KB Comfort Pressure Relief Bridle collection. 

(D Albion Saddlemakers 01922 646210. 


£°u. 


Gymnastic workout 

HORSE people who try the EquiAmi lungeing aid often wish they had 
tried it sooner. 

For about the same price as a set of shoes, this kit can change 
everything for riders, trainers and therapists alike. 

Used for rehabilitation and therapy, as well as for regular training, 
EquiAmi encourages horses to open up over their backs and step 
through from behind, promoting engagement, wither lift, softness and 
swing. This helps horses to become balanced and supple, developing 
topline and a soft, equal contact. 

In short, EquiAmi provides a gymnastic workout for competition 
horses in all disciplines. 

O) EquiAmi 01584 891049. 




Priced to sell... 


THIS Grakle bridle from Loveson is lined and 
raised on the browband and top noseband 
straps- yet has a trade price of just £16.25. 

The bridle, in black or Havana, comes 
complete with rubber reins in pony, cob or full 
sizes. 

It’s part of a full range of bridlework at 
various price points from Tagg Equestrian. 

CD Tagg Equestrian 01636 636135 



EquiAmi hinge aids and cavesson* - 
the choice of professionals - brilliant and British 


A lunge aid that does what it 
says - simply and effectively 


An award winning cavesson 
that is kind, lightweight and 
easy 


Great endorsements, made in Englani 
good margins and available now 


EquiAmi - working in harmony with 
horses and people 


Tel 01964 8*104$ email 
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Busting 
the bitting 



Bitting is a minefield of myth and 
misunderstanding, says Heather Hyde, 
founder of bit specialist Neue Schule, 
who has an ambition to promote good 
practice informed by science as well as 
common sense. 


The purpose of the bit is for 
communication and control. In 
order to achieve 
communication, we need 
relaxed, confident acceptance 
of the bit by the horse. 

Research conducted under 
controlled scientific methods 
has recently enhanced our 
understanding and knowledge 
of mouth anatomy and the 
different pressure points 
required to achieve comfort. 

Applying this knowledge to 
the design and manufacture of 
bits enables us more effectively 
to redress bad ways of going or 
evasions and promote ways of 
going that develop correct 
muscle structure and a soft, 
consistent contact. 

Our range of bits couples 
emphasis on scientifically 
informed design with the 
unique recognition that a high 
thermal conductivity of the 
mouthpiece must also be 
significantly influential in 
bitting. Responding to these 
scientific advances in 
knowledge we are meeting a 
basic requirement best 


observed by P.R. van Weeren 
who has commented : 

The answer should 
be based on sound 
scientific work, as only 
this can yield a good 
basis for discussion . The 
answer should be honest 
and unbiased, because 
the horse deserves this 
after 5,000 years of 
unselfish and faithful 
service" 

For those of us brought up 
believing that tradition is our 
best means of deciding on 
horse welfare and training, this 
research has provided a wake- 
up call. We have had to re¬ 
evaluate and reconsider our 
objectives and the methods by 
which we achieve them. 

Let's look at one traditional 
assumption - that a fat 
mouthpiece is kind while a thin 
one is severe. But this cannot be 
a universal rule because if there 
is insufficient room in the 
horse's mouth then fat is not 
kind. 

Indeed, a bit that is too fat 
for the limited space within the 


mouth may even impair the 
horse's ability to breathe and 
swallow, especially when 
coupled with hyperflexion 
[going behind the vertical]. 

Another myth holds that 
different mouthpiece materials 
can influence and stimulate 
salivation through smell and 
taste. But excess salivation is 
seen with all types of bits; in 
some horses frequently, in 
others less so. Importantly, we 
cannot scientifically quantify 
taste and relate it uniquely to 
salivation. 


“Modern ergonomic 
designs of mouthpiece 
might actually 
enhance 

the horse’s ability 
to breathe and 
swallow.” 


r 

Horses, being grazing 
animals, salivate constantly but 
salivation has not been seen to 
increase with the sight and 
smell of food. In fact, some 
celebrated research showed 
that in dogs, salivation could be 
stimulated by means other than 
the presence of food (Ivan 
Pavlov, 1927). 

It is in the spirit of a 
'parasympathetic 1 nervous 
system response that Hilary 
Clayton's research might 
suggest a link between excess 
saliva and the presence of the 
bit. From a bitting perspective, 
we only require sufficient saliva 
in order to lubricate the bit to 
avoid any friction which could 
cause rubs. 

For many years, people have 
thought that any bit in the 
horse's mouth would inevitably 
impair the ability to breathe 
and swallow. This perception 
became very firmly rooted 
despite the clear understanding 
in veterinary literature that 
horses breath predominantly 
through the nose, with the 
structures of the mouth playing 
a secondary role. 

Scientifically controlled 
research now suggests that 
modern ergonomic designs of 
mouthpiece might actually 
enhance the horse's ability to 
breathe and swallow, by 
stabilising the pharynx, 
depressing and stabilising the 


tongue towards the back of the 
mouth, thus creating a larger 
respiratory channel. 

Another myth that has come 
to light is the use of Key Bits. 

Key Bits or 'players' [loosely 
attached thin plates in the 
centre of the mouthpiece, for 
example], were traditionally 
used when first bitting as it was 
believed that mouthing and 
increased salivation was 
beneficial. On the contrary 
however, the rider's objectives 
are to achieve relaxed, 
confident and quiet acceptance 
of the bit, focussing the horse 
on the signals through the rein 
for a soft, consistent contact. 
This cannot be achieved if the 
horse is first trained to be over- 
active in the mouth, fixating on 
the presence of the mouthpiece 
and trying to play with it. 

The Neue Schule Starter is a 
gentle bit with tongue relief 
that encourages the horse to 
stretch the topline seeking 
forward and down into a soft 
confident, consistent contact. 

Quiet, relaxed acceptance of 
the bit optimises 
communication between horse 
and rider and enhances 
performance. 

If our objective with bit 
design is to be perfected, it 
would use materials and 
designs intended to discourage 
mouthing rather than 
encouraging it. Experience will 
show how well we have 
achieved this. 

Unlike subjectively based 
properties such as 'taste 1 and 
'smell', our bit material has a 
scientifically measurable 
property in its high thermal 
conductivity. This can more 
easily be considered a feature 
important for the comfort of 
the horse. 

Scientifically informed design, 
"honest and unbiased" as van 
Weeren 
suggests, is 
then the 
cornerstone of 
our approach, a key bit 


■ 


or° 


"Equine ergonomics: a new era?", 
Equine vet. J. (2005) 37 (1) 4-6 
An anatomical study of the 
rostral part of the equine oral 
cavity with respect to position and 
size of a snaffle bit, Equine vet. 
Educ. (2003), 15, 158- 163 

"Effects of different bits and 
bridles on frequency of induced 
swallowing in cantering horses", 
Equine and Comparative Exercise 
Physiology (2005) 2(4), 241-244 
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Straight from the 
horse’s mouth 


Equine dentists are uniquely placed to 
assess horses' mouths. In fact, argues Anne 
Rennie, retailers could consider working 
with equine dentists to achieve successful 
bitting of their customers' horses. 

Q. How often should a horse see an equine dentist 
(or vet?) 

A. Every six to 12 months, depending on the individual horse. The 
horse's mouth has a huge impact on its overall wellbeing, lifespan 
and ridden performance. As a horse chews his food, he grinds his 
molars together which creates sharp edges on the teeth, mainly 
on the outside edges of his upper teeth and the inner edges of his 
lower teeth. If the edges are allowed to get too long and sharp, 
the horse suffers discomfort on his cheeks, tongue and soft tissue 
in his mouth. Sharp teeth can also interfere with his bit and bridle, 
again causing pain. Of course, dental condition also affects how 
effectively a horse can chew his food. 


Q. Do you ever see teeth that have been damaged 
by bits? 

A. Often I notice that the first molars have been worn down by 
the horse chewing on the bit. When a rider feels a horse is 
excessively heavy in the mouth, he is sometimes literally holding 
the bit between his teeth. Bit seats [see below] can help. In 
extreme cases, chewing on the bit can cause molars to fracture 
which can then result in extraction of the tooth. Other areas of 
the mouth that can be damaged by bits include the corner, bars, 
palate and tongue. 

Q. What are some of the different mouth 
conformations that make bitting a challenge? 

A. With small/short mouths, the bit can be fitted with one or two 
wrinkles to the corners - but look inside, and it's hanging too low 
and hitting the canines (in geldings) and irritating the sensitive 
bars of the mouth. Thinner bits can generally be placed higher in 
mouth, although this should be done without pulling the corners 
too tightly; curved mouthpieces allow a bit to sit higher. 

Large, fleshy tongues and low palates present another 
challenge. In this case, if a bit is too thick it will exert continuous 
pressure down onto tongue and up into palate - even before any 
rein contact is taken up. 
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Once the bit is in, look into the side of the horse's mouth and 
see how much, if any, room there is between the tongue and 
palate. A thinner mouthpiece may be needed, preferably double- 
jointed to reduce nutcracker-type pinching of the tongue. 

Many people use a ported mouthpiece when they discover their 
horse has a large tongue. However, most ports are not wide 
enough so the corners end up pressing onto the tongue with the 
apex of the port sticking into the palate. 

Each horse needs to be bitted as an individual. There's definitely 
a case of trying different bits until one is found that the horse 
accepts and relaxes into the contact. However, bits should never 
be chosen because they are the latest trend. 

Q. Would you like to see dentists working with 
retailers who sell bits? 

A. Yes, that's a great idea. Many tack shops have a huge range of 
up-to-date bits but don't know enough about fitting them or how 
they work. 

Bits can be quite expensive, so riders need to be sure they're 
buying the right one. I've had to tell clients that the £90 they've 
just spent on a new bit was wasted as it's too thick for their 
horse's mouth! 

Equally, owners need to understand the shape of their horse's 
mouth to get the best recommendation of the correct bit. I'm sure 
most dentists would be happy to offer advice on the shape of a 
horse's mouth and how much room there is to accommodate a bit. 

Q. What's your view on 'bits seats'? 

A. Bit seating is the term used to describe how dentists shape the 
first molar (the tooth next to the bit). We rasp off the front corner 
to leave it smooth and round; this reduces the amount of pinch 
caused by the bit pressing the surrounding soft tissue onto a 
sharp tooth corner. 

I agree with using bit seats to relieve any pinching on the soft 
tissue around the bars of the mouth and routinely install small bit 
seats into every horse I treat. However, caution must be exercised 
if installing large bit seats not to go into the sensitive pulp 
chamber and expose nerves in the tooth. 

Q. Have you come across any products that can help 
with sore, bruised mouths? 

A. You can't beat salt water for sore mouths. Once a mouth is 
bruised, rest without a bit is the only solution. So the best option 
is to keep teeth correct and the bit fitting properly to avoid 
bruising in the first place. 



Many retailers carry a huge range 
of bits, but do they know how they 
work? And could they benefit by 
working with an equine dentist? 


ABOUT THE 
AUTHOR 


Anne Rennie has been an 
equine dentist for ten 
years, training with the 
Academy of Equine 
Dentistry USA and 
Worldwide Association 
of Equine Dentistry 
(WWAED), gaining the 
DEFRA Level 2 
examination. She works 
with all equine types 
from show jumpers to 
dressage horses, 
endurance horses to 
hunters and happy 
hackers. Anne also events 
her own horse and in 
2010 qualified for the 
Badminton Grassroots 
Championship. 
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Aloeride 


If you're looking for additional show trading opportunities, there's 
room for additional stands at the 66th Epworth and District 
Agricultural Show which takes place in North Lincolnshire on 
August bank holiday Monday (27th). 

The popular fixture hosts show jumping, showing and Shire 
horse classes as well as a dog show, livestock classes and other 
traditional attractions. Visitor numbers will be boosted by the 
involvement of two local saddle clubs; while a procession of 
Classic cars, motorcycles and tractors will round off the main ring 
programme. 

For tradestand information, contact John Needham 
01427 872915. 



BEDMAX shavings is to 
sponsor the Shetland Pony 
Grand National qualifier at this 
year's Glendale Show near 
Wooler in Northumberland on 
27 August. Around 20 tiny 
combinations are expected to 
take part in a bid to win a 
place in the final at Olympia. 




Dressage rider Anna Ross 
Davies has extended her 
sponsorship contract with 
Belstane Marketing for a 
further 12 months. "Anna has 
been a fantastic asset, flying 
the flag for key brands such as 
Pikeur, Eskadron, Rok, 
Samshield and Myler," said 
Tracey Morley Jewkes of 
Belstane, the brands' UK 
distributor. 


Shane Breen has become the latest 
brand ambassador for Kentucky 
Horsewear. The Irish international 
show jumper, who is based at 
Hickstead and married to the late 
Douglas Bunn's daughter Chloe, is 
pictured using the New Kentucky 
Armadillo Cadence Boots, 
distributed to the trade by Equiport. 



Hemp Technology is to supply bedding for The Show Yard at 
new London show HorseWo rid Live (ExCel, 16-18 November). 
William Fox Pitt, Sharon Hunt, William and Pippa Funnell and 
Emile Faurie will be bringing horses to HorseWorldLive to give 
masterclasses. 


The Worshipful Company of Saddlers presented the 2012 
endurance national champion Rachael 
Rogerson with a new saddle as part of 
her prize. The 25 year old from 
Monmouth was riding her mother Mary 
Stubbs' 16 year old part-bred Arab, 
Gryphon. Britain hosts the FEI 
Endurance World Championships this 
month at Euston Park, Suffolk on Saturday, 25 August. (Photo: 
David Saunders) 



Banbury, Oxon based cleaning 
equipment manufacturer Karcher 
is to support Blenheim Horse 
Trials (6-9 September). The 
company, which also sponsors 
Ginny Howe (pictured), will 
provide wash down equipment 
for the on-site stabling and the 
roads around the venue, as well as demonstrating its products 
within the Blenheim attractions arena. Karcher pressure washers 
are said to use up to 80% less water than a hosepipe, and can 
draw water straight from a water butt. 



Under a new deal, international dressage 
rider and British pony team trainer Peter 
Storr is riding in Equipe saddles. 

"Every horse I have put them on loves 
Equipe saddles," he said. "It's fantastic to be 
working with an international brand like 
Equipe that listens to the riders and then 
develops a range of the most advanced 
saddles for us to ride in." 

Peter, who joins Charlotte DuJardin, Ben 
Maher and Blyth Tait on the Equipe rider team, is pictured with 
Simon Middleton of Zebra Products, the brand's UK distributor. 
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KILLS ALL PATHOGENS ON CONTACT 


WHAT IS HYPOCARE? 

Hypocare® is a topical application that mirrors the body’s own immune system. Naturally working with the 
body, it will kill all bacterial, viral and fungal infections on contact. 

HOW DOES HYPOCARE MIRROR THE BODY'S OWN IMMUNE SYSTEM? 

The active ingredient in Hypocare® is Hypochlorous acid, which is naturally produced by the body's own 
immune system. When a wound or infection occurs in the body, neutrophils, a type of white blood cell are 
deployed to the site of infection. The neutrophils then engulf the pathogen and produce Hypochlorous acid 

which kills the bacteria on contact. 


HOW POWERFUL IS HYPOCARE®? 

Hypochlorous acid is amazing. It is between 80-300 times more effective at killing pathogens than 
hypochlorite or bleach. It achieves unrivalled killing potential, whereby surgeons use Hypochlorous to 
sterilize infected surgical appliances. 


DOES HYPOCARE STING? 

No. Hypocare® has been formulated to emulate skin pH, which makes it work in perfect 
harmony with the body, meaning it will not sting when applied. 

WHAT ANIMALS CAN HYPOCARE® BE USED ON? 

Any Mammal. In the domestic pet world, a lot of the demand comes from its ability to 
help maintain healthy and itch-free skin and it is completely safe if ingested, so you 
won’t need to worry about your pet licking the affected area. 

WILL HYPOCARE® HARM HEALTHY TISSUE? 

No. The amazing thing about Hypochlorous is that, because it is a naturally produced 
chemical by the body, it is completely harmless to healthy tissue and sensitive areas 
such as eyes, cuts and open wounds. 

IS HYPOCARE® COMPETITION SAFE? 

Yes! Hypocare® contains none of the banned substances disapproved by the FEI. 
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The world 
on their 
doorstep 

John and Dawn Wagstaff are 
exploring every avenue to make 
their retail business a success, 
as Katie Roebuck discovers. 


D awn Wagstaff 

launched Totally Tack 
as an online business 
in 2005. When her 
husband John left the army, 
they opened Totally Tack the 
shop in Frome, Somerset in 
2009. 

The Internet remains a 
bigger percentage of their 
sales, but it is starting to level 
out. 

"When we just did online, 
we didn't sell at all to the 
Frome or Somerset area, even 
though we are based here," 
said John. "Now we've 
captured the local market and 
all over the world too. It's 
amazing how many people in 
how many countries cannot 
find what they are looking for 
on their doorsteps." 

Online sales go to Denmark, 
Sweden, Germany, France, 
Australia, UAE, while the 
business wholesales to 
America. 

Totally Tack also has an eBay 
shop. It's not selling 
discounted stock and the 
customer has to pay postage, 


but John has recognised that 
because some customers 
prefer to shop on eBay, not 
having a presence would be a 
missed opportunity. 

It's less rewarding than 
meeting customers in the 
shop, as John explained: "We 
find some people can be very 
spiteful online when all they 
need to do is return the 
product if they are not happy 
with it. They say we hide 
behind our terms and 
conditions, but that's what 
they're there for. Luckily 
people like that are very few 
and far between though." 

Dealing with potentially 
tricky customers is one of the 
reasons why Totally Tack joined 
BETA (the British Equestrian 
Trade Association). Although 
John and Dawn have never 
had to call on BETA'S help, 
they believe it's important to 
be part of a trade association. 

Fresh pair of eyes 

Recently Norton Radstock 
College approached Totally 
Tack about becoming involved 



in its apprenticeship scheme. 
Now the business has a 
student on trial who is 
studying customer service, 
retail and business 
management. 

"She is a fresh pair of eyes 
and a spare pair of hands," 
said John. "Yesterday, I said to 
her, walk though the front 
door and tell me what you 
see, what you would change. I 
wanted feedback on 
everything from the displays to 
the smell of the shop. We 
don't want people feeling 
uncomfortable in muddy 
boots; we can always give the 
floor a quick sweep 
afterwards. 

"Frome is an interesting 
demographic. We don't want 
to scare off the traveller types, 
but we don't want to be too 
down-market for those with a 
Coutts account to not consider 
shopping with us." 

The shop is snug, but 
moving to larger premises 
could be perilous. John and 
Dawn have seen other tack 
shops relocate and lose touch 
with their customers. 

When they first opened the 
shop, they also had stands at 
about 25 different shows. But 
whenever they were spotted 
loading up the lorry, people 
thought they were closing 
down the shop! 

Now they send out a 
newsletter to ensure they 
remain connected to their 
customers. Dawn also writes a 
blog and, having a Masters in 
Equine Science, is well 
equipped to dispense advice 
on subjects such as worming. 


"It's wrong to say we 
advertise on Facebook," says 
John, "it's social media and 
you're part of a social 
community. You're sending 
[messages] to people without 
actually selling. If we get some 
information from a supplier, 
say about Toggi or Tottie, we 
post it and get people chatting 
about it. From perhaps ten 
posts on Facebook we might 
get about three sales. 

"We're always trying to 
communicate; we gave away 
free tickets to the Royal Bath & 
West Show - because we 
sponsor the Mountain and 
Moorland class, we get free 
tickets. All this does us no 
harm." 


“From ten posts on 
Facebook, we might 
get three sales.” 


Even John and Dawn's 
horses 'write' blogs as 
customers react well to Harry 
the TB explaining his lameness 
and why a particular product 
helped him recover. 

They've cut down on the 
amount of shows they do too. 
"Stock was getting dragged 
about in all weathers," said 
John, "and it's not fair to sell it 
like that." 

In fact, Totally Tack 
benefitted from the 
cancellation of Badminton 
with money spent at their 
shop instead. A family who 
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had travelled over from Eire for 
the event bought three tweed 
jackets. But the sale won't end 
there, thanks to the shop's 
Tweed & Show Jacket 
Exchange Scheme. 

"Our local Pony Club branch 
did a trial hunt and the kids 
had to be in tweed," explained 
John. "Obviously they will 
grow out of them, so now 
customers can sell them back 
to us. It's gone down well 
locally and our Irish customers 
thought it was a great idea." 


Diversifying 

John and Dawn have 
considered moving into leisure 
gear. For the Olympics, they 
stocked the Toggi team GB 
gear which sold quickly. But 
they're reluctant to go down 
the fashion route as it's so 
time consuming loading 
product information onto their 
web pages in this frequently 
changing sector. The task 
already takes up most of their 
evenings! 



The shop is open Tuesday to 
Saturday, while the couple 
spends many hours updating 
their online activities as well as 
caring for their five horses. 
Branching out for small 
holders, customers with 
chickens and pets, is a current 
project. 


“We don’t want to 
scare off the traveller 
types or be too down¬ 
market for those with 
a Coutts account.” 
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John and Dawn say they 
have "filing cabinets full" of 
new products to get out. 
"Being horse owners ourselves 
helps enormously. How can we 
comment on the products we 
sell with authority if we don't 
know whether they work?" 
says John. 

"Our horses are more like 
guinea pigs..." 

Such diligence in all aspects 
of the business has paid off as 
sales have gone up by 25% 
each year since 2009. Turnover 
is approximately £250,000 pa. 

John expects the shop will 
plateau at some point, but 
points out that the internet 
never does. Expansion into a 
second shop about 20 miles 
away could be an option, but 
not without very cautious 
consideration. 

"It's the ones who stick their 
heads in the sand who fail," is 
the Totally Tack motto. 


Retailers... 

• Do you have money ‘tied up’ in stocks of saddles? 

• Would you like to hold just six saddles as stock, that 
offer your customers 168 fitting combinations for 
the horse, and 72 fitting combinations for the rider? 
That's over 200 fitting combinations for under £7k 
stock investment. 



then consider retailing WOW saddles, featuring 
either wool flocking or the unique Flair air-flocking 
system - technologically advanced saddles from 
the only UK manufacturer to own its own pressure 
testing equipment. 

« V?J {- * i 1* \ - 
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“WOW saddles give the fitter the possibility of carrying 
a larger combination of fittings without the need for 
multiple demo saddles; it is perfectly possible to cover 
a large majority of horses with just six saddles. Flair adds 
to this, by allowing finite adjustments to be carried out 
to the flocking without removing the saddle from the 
horse, or even having the rider dismount.”Jon Homer, 
WOW saddle fitter, www.elementalequine.co.uk 

9 



WOW saddles - for ultimate rider position, feel and comfort. 


www.wQwsaddles.com 

Tel: 0l227 831614 

Find us at 'www.facebook.com/wowsaddle 












Animal magic 

You can’t drive too far these days 
without seeing a field of alpacas or 
goats, while it’s said that a million 
households now keep a few laying hens. 
Yes, smallholding is a market worth 
much more than chicken feed - and 
many of its followers also keep horses. 
ETN has a few ideas for equestrian 
retailers who’d like to cash in. 



Smallholders love their goats just as much as your existing customers love 
their horses. 


W hen it comes to 
deciding what to 
stock for 
customers with 

ruminants or poultry, your best 
bet is to contact your existing 
equine suppliers. Many now 
do a parallel range of products 
for smallholder animals, and 
are only too happy to offer 
advice. 

While feed is definitely 
different for the various 
species, products such as 
electric fencing, water 
troughs, paddock 
maintenance and mucking out 
equipment and feed utensils 
are highly transferable. 

Everything from 
wheelbarrows to waterproof 
clothing applies across both 
sectors too; while the equine 
bedding manufacturers are 
increasingly seeing the benefit 
of diversifying - so why not 
follow their lead? 



Philip Ghazala's Verm-X 
intestinal hygiene range of 
products comes in pellet and 
liquid form for cows, horses, 
poultry, sheep, pigs, ducks, 
game and caged birds, 
rabbits, llamas and alpacas - 
as well as horses. 

"Without exception, all the 


agricultural and equestrian 
outlets we deal with have seen 
a useful growth in the keeping 
of a few and sometimes a 
range of farm animals," said 
Philip. "This is also reflected in 
our turnover in the past five 
years." 

Philip says 
some 

homework is 
essential for 
retailers wishing 
to diversify into 
the smallholder 
market. 

"A basic 
understanding of animal 
husbandry on smallholdings 
would be advantageous," he 
said. 

"There's a wealth of 
information available on the 
internet but I'd recommend a 
good book which you can 
always refer to in-store if need 
be. Also, subscribing to a 
smallholding magazine will 
help to keep you up to date 
with the latest news and 
developments in the field." 

Many of the basic principles 
of retailing still apply, he 
added: "You don't need to be 
an expert, as long as you have 
a full understanding of the 
products you are marketing 
and can inform customers, 
allowing them to make a 
decision based on accurate 
information. Awareness of the 
seasonal effects on a 
smallholding will also be 
helpful so you can ensure you 
are stocking the correct 
products, depending on the 
time of year." 

And a very sound piece of 
advice that applies to the 
equine market too: "In the 


event of a health issue that 
one is not sure about, the 
animal owner should always 
be directed to their veterinary 
surgeon." 

Verm-X sees its customers 
broadly as 'rural animal 
owners' among whom, says 
Philip, there's a huge amount 
of cross-over. "Some 
equestrian outlets report that 
they now sell more layers' 
pellets than horse feeds!" 

Yes, It's no coincidence that 
most major horse feed 
manufacturers have their own 
branded poultry and 
smallholder feeds. 

Verm-X has long 
championed the environment. 
The company is recognised for 
Environmental Best Practice by 
the Government supported 
Green Apple Awards for its 
work in bringing a natural 
product into a traditionally 
chemical, man-made market. 

Its 100% herbal 
formulations are also only 
products of their type 
approved for organic systems. 


“A lot of people haue 
also started raising 
their own livestock for 
meat.” 
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Interest in such issues has 
undoubtedly boosted the 
smallholder sector, says Philip. 

"Over the past few years, 
there's been a massive 
increase in the number of 
people keeping their own 
chickens for eggs and also 
growing their own vegetables. 
A lot of people have also 
started raising their own 
livestock for meat, maybe six 
sheep or a couple of pigs. 

"It's great that so many 
people are adopting self- 
sufficiency and greener living. 
As a result the smallholder 
sector is thriving and currently 
shows no signs of slowing 
down." 

0) Verm-X 0870 850 2313 
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Small but bountiful... 


Products with smallholder appeal. 

• Adam Henson, smallholder icon and star of TV's Countryfile, is 
lending his name to a new range of poultry feeds from Dodson & 
Horrell. Layers Pellets contain a balanced mix of maize, alfalfa, 
fruits and vegetables; while Mixed Poultry Corn combines kibbled 
maize and whole wheat. Ingredients in both products are fully 
traceable from field to feed - and have the benefit of bearing a 
brand your customers already know and trust. 

• “The smallholder market is hugely diverse and still 
growing, providing a great opportunity for retailers,” 
says Clara Baillie-Lane from the Smallholder Range, a 
branch of the same company as horse feed specialist 
Allen & Page. The Smallholder Range offers feed for 
laying hens to Kune Kune pigs and has a feed helpline 
for retailers or consumers searching for smallholding 
advice. Natural Free Range Layers Pellets are available 
in 5kg and 20kg bags. Working in partnership with the 
British Hen Welfare Trust, the Smallholder Ex-Bats 
Range is specially formulated for ex-battery hens. Tel 
01362 822902 




• Net-Tex'sTotal Poultry Solutions Range was 
introduced in 2009 for the estimated one in ten 
households in the south-east keeping birds in 
smallholdings. Popular lines include Mite Kill 
Powder, Anti Feather Pecking Spray and Just For 
Scaly Legs. Net-Tex 01634 257150. 

• Since its acquisition of Badminton Country Feeds, 
F H Nash - parent company of Baileys Horse Feeds 


and The Fancy Feed Company - has become a one-stop-shop for 
country and equestrian feed stores. With products for pigs and 
poultry to performance horses, a recent trade pricing structure 
revision has made it easier for customers to achieve a competitive 
edge, says the company. Badminton Country Feeds includes 
Country Mix and Country Cubes, formulated for all ruminants; 
while Llama & Alpaca Mix, High Yield Goat Mix and Pedigree 
Sheep Mix are alternatives for those who prefer a tailor-made 
approach. Tel 01371 850247. 

• Free access licks have become 
accepted as a convenient, cost- 
effective way of ensuring horses 
receive essential nutrients. And 
the same applies to smallholder 
animals. In fact, sugar is vital for 
optimum forage digestion in 
ruminants as it provides a readily 
available energy source for the rumen microflora, says Horslyx 
which supplies a Smallholder Block. In addition, a continuous 
nutrient delivery increases dry matter intake and digestibility, 
which ensures optimum growth or milk production and overall 
improved condition. Tel 01697 332592. 

• Equimins has a Country Living collection of products for poultry. 
The existing range of Cider Apple Vinegar, Egg Shell Improver, 

Hen House Freshener, Omega Oil, Pure Seaweed and Vital Vits + 
has been joined by Dy-nomite, Garlic & Mint and Wound 
Spray.“Keeping hens at home has become more popular in recent 
times," says David Willey from Equimins, “and we wanted to 
provide people embracing this with a range of well priced, 
effective supplements and products that could really help them 
and their chickens.” Tel 01548 531770. 








Flying the flag 

From the Jubilee to the London Olympics, 2012 is a year to be patriotic. 
ETN joins in by celebrating some leading British equestrian manufacturers, 
of whom there are more than you might think... 



A UK first... 


A SHROPSHIRE based saddle maker claims to be the first saddlery 
company in the UK to use computerised leather cutting technology. 

“It’s the only way to keep pace with what’s happening in saddle 
production in Italy and France/’ Colin Sargent of Steedsman Ltd told 
ETN. 

“I believe manufacturing is coming back strongly in the UK, so we 
need to be ready with the latest technology,” he added. 

Steedsman, who moved out of Walsall last year, has invested in a 
CNC [computerised numerical cutting] machine. It can make one-off, 
bespoke leather pieces working from cardboard patterns which are 
scanned into the computer or mass produced to original designs - and 
anything in between. 

“The saddlery industry has traditionally been craft-based and relied 
on working by eye,” said Colin. “But the time has come to combine 
these skills, which remain very valuable, with the ability to produce 
components with guaranteed accuracy, fast and at a cost effective 
price.” 

Steedsman, which holds a vast array of patterns for different 
saddles, has for some years concentrated on the export market, 
notably to America. The arrival of the new computerised cutting 
system will make a flexible service more widely available to UK 
manufacturers and saddlers. 

“We make saddles under our own brand. But we’re also happy to 
make complete saddles for others to sell under their own labels, or to 
assist individual saddle fitters looking for a problem solving solution,” 
said Colin. 

Steedsman has recently taken on extra staff at its Shropshire base. 
Colin Sargent has been involved with the saddlery trade since 1977. 

0) Steedsman 01952 505051. 


Hats off to British exports! 

CHARLES OWEN can count itself a major British manufacturer in every 
sense of the words. With more than 120 employees based in Wrexham, 
North Wales, the company exports over 70% of its products. 

Never content to assemble imported components, Charles Owen 
decided long ago to 'own’ the entire production process. 

“Our 80,000 sq ft purpose built facility allows us to research, 
develop, design and build the best helmets and body protectors in the 
world,” says Roy Burek, managing director and grandson of the 
company’s founder. 

“Under those sleek lines and classical looks lies the most advanced 
technology. Nearly all of our products carry three international 
standards certified by the most recognised quality marks in 
equestrianism.” 

Charles Owen’s latest helmet, the 4Star,has taken matters a stage 
further. It took two years to create using computer simulation 
developed by a top British university. The result marks Charles Owen 
as the only company 
with a helmet that 
meets both the Snell 
and the new 
PAS015:2011 
standards. 

“We often laugh 
when suppliers and 
inspectors tell us that 
nobodyworks like we 
do,” added Roy. “But to 
be the best, you have to 
set the highest 
standards.” 

Our photographs 
show the Charles 
Owen’s London factory 
circa 1956 and its 
modern Wrexham 
factory which was built 
in 2000 and expanded 
in 2011. 

(3) Charles Owen 
01978 317777. 
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When storage makes sense 



FROM beautiful tack lockers to sturdy saddle storage boxes, 
Equine Lockers makes them in Britain to any size, in any colour 
and to any requirement. 

At a time when consumers are considered about their 
spending, says Owen Walton of this new company, they tend to 
go for good quality over cheap and cheerful - and then need to 
take care of their investments. 

“In the case of equestrian gear, a good saddle can often cost 
as much as a horse,” added Owen. “People need good quality to 
protect expensive equipment.” 

Equine Lockers’ products are manufactured by Co Durham 
based Swan Flight, owned by Owen’s family. The flight case 
specialist makes containers for everything from rock bands’ 
sound systems to delicate scientific instruments. 

“We’ve applied the same principles to Equine Lockers,” said 
Owen. “Our cases are tailor-made for customers so that, for 
instance, a tack locker to be used to travel by air is extremely 
light and very strong.” 

A particularly clever idea from Equine Lockers is the Saddle 
Storage Case (pictured). Designed to hold one saddle and other 
bits and pieces, it overcomes the problem of the safe and 
secure transporting of a saddle in the back of, say, a towing 
vehicle. Instead of a £1,000 plus saddle rattling around and 
getting damaged, it’s safely stowed away with the added bonus 
that other items can be placed on top of the box. Appealing 
accessories include engraved brass name plaques. 

Equine Lockers are keen to work with the trade and can drop 
ship orders while invoicing the retailer. 

(3) Equine Lockers 01740 623555. 


Keeping tabs on quality 

LEE BUCK, managing director of PolyPads, pulls no punches 
when it comes to being a British manufacturer. 

“I can confidently claim that our quality is significantly better 
than any imported product currently on the market,” he says. 

“We’re also much better placed to fulfil fluctuating 
requirements, react to market trends and keep tabs on tight 
quality control by manufacturing only on-site within our 
[Thetford,] Norfolk factory. We also stock a wide range of 
colours and can deal easily with non-standard sizing requests 
and custom embroidery within the range.” 

PolyPads is, of course, a household name in saddle pads, leg 
protectors and pet beds. When the company acquired Libbys, 
webbing bridles and schooling aids, plus the BETA International 
innovation award-winning RS-tor safety aid, were added to its 
portfolio. 

0) PolyPads 01842 752020 
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Pioneers in plastic 

SHEFFIELD based Harold 
Moore has been 
manufacturing in the UK 
since 1913 - so celebrates its 
centenary next year. 

The company originally 
manufactured handles for 
cutlery; today it makes 
injection moulded plastic 
items for supply across the 
world. 

Using new polymers that 
became available at the 
beginning of the 20th 
century, Harold Moore was 
one of the first injection 
moulders. During both World 
Wars, the company produced 
components for medical 
instruments - and extended 
this expertise commercially 
in peacetime. 

During the last 30 years, 
Harold Moore has become 
specialised in manufacturing 
thermoplastic injection 
moulded hand tools, 
something which has 
prompted pioneering product 
design and material 
development. Influences of 
this work can be seen in the 
'complete stable and yard 
system’ available from 
Harold Moore for the 
equestrian market. 

0) Harold Moore 0114 270 
0513. 


IV HORSE has been 
manufacturing in the UK since 
1996 and has a factory in West 
Yorkshire, among several other 
UK locations. 

“As demand for good quality 
UK products continues to grow, 
and to ensure our products 
meet the high quality our brand 
users demand, our products 
are produced individually by 
hand - although we do have 
some cutting edge technology 
too to help the process,” says 
James Kontargyris of IV Horse 
[see Comment on page 3]. 

“OurUKOK! initiative 
represents this ethos across an 
eclectic range of products.” 

Indeed, the patriotic label is 
associated with products that 
are made in the UK by teams of 
craftsmen/women using locally 
sourced raw materials. “It’s 
actively sought after by partner 
companies and brands we work 
with,” added James who goes 
on to highlight some tangible 
benefits of British 
manufactured equestrian 
goods: 

Choice: IV Horse offers a 
huge range of colourways, 
bindings, fabrics, style, cut and 
embroidery combinations, with 
options at various quality levels 
and price points that would be 
impossible to achieve with 
overseas contract manufacture. 

Short lead times: days rather 
than weeks or months, even for 
specialist or unique orders. 

Flexibility: retailers can 
order ahead and/or react to 
customers’ immediate 
demands. 

Quality: the focus is on 
quality control, from selection 
of raw materials to 
manufacture and packaging. 

Bespoke: As shown in our 
photograph, additional extras 
such as embroidery can be 
carried out during the 
manufacturing process for a 
neat finish, rather than added 
as an after-thought. 

Price: competitive price 
points enable retailers to 
achieve good profit margins, 
while minimising returns and 
refunds. 

Reducing the carbon 
footprint: local employees 
using locally sourced raw 
materials have a positive effect 
on the environment. The 
knock-on effect is support for 
the local and wider UK 
economy too. 

0) IV Horse 01888 544261. 
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Rodney sees his body protectors being made 

WHEN a fall at Bramham horse trials brought Rodney Powell’s 
competition season to an abrupt halt, it gave Westgate EFI (WEFI) the 
perfect opportunity to show him around the new Rodney Powell body 
protector factory. 

Founded more than 23 years ago, the Rodney Powell brand was 
taken over by WEFI earlier this year. It now comes under the 
company’s technical and safety division Design Headwear - also home 
of Gatehouse riding hats. 

The body protectors continue to be made in Somerset with 
production manager Helen Riley remaining at the helm with a number 
of her original team also being retained. 

After WEFI joint managing director Bruno Goyens had given Rodney 
a guided tour of the new factory, Helen measured him up for a new 
body protector. The precautionary measure of replacing his old 
garment was taken because his horse had rolled on him during his 
Bramham fall. 

Fortunately Rodney’s injuries did not extend beyond badly damaged 
knee ligaments, although the episode serves as a timely reminder 
about the value of body protectors. 

Rodney Powell Body Protectors are offered in two styles, the 
popular Rodney Powell Elite and the Rodney Powell Pro which is 
designed to fit the female form more accurately. 

Both conform to BETA 2009 Level 3 and BSEN 13158 Level 3 and are 
produced as standard with Enhanced Spinal Protection (X2ESP) - a 
reinforced panel running down the spine and giving an element of 
protection over and above that required in testing. 

The Flexi-back alternative is supplied as a special order; bespoke 
sizes and colour options are also available. 

Pictured, from left, are Helen Riley, Rodney and Bruno. 

Q) Westgate EFI 01303 872277 



Better put together than 
all the rest, put together. 

IV Horse honeycomb quilt saddle pads and numnahs; 
professional standard and wallet-friendly! 
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craftsmen and women in the UK-that s 
why top competition riders use them* 
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Recipe for success 

SINCE 1971, Wiltshire based GWF Nutrition has formulated and 
manufactured its own feeds and supplements for a broad spectrum of 
customers and a wide range of animals. 

Having its own purpose-made mill means custom products are 
made to order, while standard products are manufactured in short 
runs to maximise freshness. 

When creating a new product, the technical staff at GWF Nutrition 
start by formulating ingredients using specially designed software to 
provide the required nutritional analysis. Every formulation is broken 
down into 36 analytical constituents - including protein, oil, fibre and 
ash - to ensure an optimum balance of ingredients is used. 

GWF Nutrition does not use so called 'least cost’ formulations, a 
practice that uses linear programming to employ the cheapest 
ingredients to attain the required nutritional results. 

When a formulation has been approved, a production sheet is 
created for the mill operatives to follow. Like a recipe card for a cake, 
it states the ingredients to be used, the quantity and their storage 
position [within the mill] and status [bagged or bulk]. 

Raw materials come into the mill as either bags, IBCs (intermediate 
bulk containers) or bulk lorry loads. Multiple silos store commonly 
used cereals while additional bulk tanks house oils and fats. 

All the ingredients are fed into a 1 tonne mixer via a number of 
sieves to remove contaminants before a four-minute blending process 
starts. At this point, the product is basically complete as a meal form 
and is ready for packing. 

Alternatively, the mix goes to the pelleting plant where steam is 
injected into the meal to act as a lubricant before being fed into one of 
the pelleting presses. 

The presses squeeze the product under high pressure through 
thousands of holes in a special 'die'. The diameter of the holes in the 
die can be changed to the required size. At a certain length, blades cut 
the pellets which are then cooled and filtered before being made ready 
for packing. 

GWF Nutrition has three packing lines. An automated bagging plant 
[pictured] is used on a daily basis for up to 25kg bags. This consists of 
an automatic weigher, bag filler, stitcher and robotic pallet loader. 
Alternatively, products are fed into a bulk loader or small volume 
packing plant that packs pouches or buckets. 

GWF Nutrition holds Universal Feed Assurance Scheme (UFAS) 
status. This audited regulatory body ensures the company complies 
with strict ingredient traceability requirements and cleanliness 
standards. 

The mill can operate 24 hours a day when required. All design, 
manufacture, marketing and invoicing happens at the Wiltshire plant. 
0) GWF Nutrition 01225 708482. 


'Green' feed production 

ALLEN & PAGE was established as a limited company in 1936, 
although the Page family had been producing and selling horse feeds 
for many years before that. 

Originally based at a mill on Quayside in Norwich, the company’s 
home is now at Shipdham, near Thetford in Norfolk. In 2009 the Allen 
& Page was granted a Royal Warrant by HRH The Prince of Wales. 

All feeds are manufactured on site, and within Allen & Page’s 
modern mill are dedicated lines for muesli mixes and cubed feeds. 
Computerised production ensures consistency. 

Allen & Page recently installed solar panels on the roof of its mill. 
During one year, the panels will generate thousands of kilowatt hours 
of electricity, avoiding more than 50 tonnes of C02 emissions. 

0) Allen & Page 01362 822 902. 


Staying ahead 

VALE BROTHERS has three 
factories in the UK and has 
been manufacturing for more 
than 225 years. 

Investing in automation is 
an effective way of competing 
globally, says Peter Wilkes, 
having spent £250,000 on a 
new brush making machine. 

“It will enable us to 
produce high quality brushes 
at a low labour cost,” he 
added, “but it will take ten years to recover the investment. 

“Technology is another great way to compete, but always protect 
your ideas with patents to prevent cheap copies.” 

Vale Brothers’ KBF99 range of grooming and stable items, which 
kills bacteria, fungus and algae without the use of chemicals, is a good 
example. “We believe with products like KBF99 we can continue to be 
very successful,” said Peter. 

(3) Vale Brothers 01922 624363. 


A 2012 to remember 



IT’S been a busy year so far for Dodson & Horrell. The holder of a 
Royal Warrant as horse feed manufacturer to HM Queen Elizabeth ll, 
the company fed 500 horses taking part in the Diamond Jubilee 
Pageant and is official feed supplier to Equestrian Team GBR. 

Among its sponsored riders is Piggy French (pictured). 

With two manufacturing plants in the Northamptonshire villages of 
Islip and Ringstead, Dodson & Horrell exports to 40 countries. 

“Great Britain is recognised as a leader in anything to do with 
equestrian matters and the fact we have the Royal Warrant is a big 
asset and a mark of quality,” said technical director Chris Gordon. 

“Our association with racing has been another key factor in 
developing our export business, which is at its biggest in Europe and 
growing quickly in the Middle East. Riders travel the world and 
compete in more countries than ever, so people across the globe see 
our feed being used and get to know our brand.” 

While most of Dodson & Horrell’s manufacturing is described as 
“large scale”, its plants have the flexibility to create smaller amounts 
of custom diets. 

“This is important because some of our customers, both in the UK 
and abroad, have specific feed requirements, sometimes dependant on 
a country’s forage” explained Chris. “Often we will travel to a country 
to analyse its hay and grass so that our team of nutritionists can put 
together bespoke rations to suit that particular customer and 
country.” 

Dodson & Horrell, founded in 1939, also manufactures and exports 
camel racing diets to the Middle East and exports its own brand 
Chudleys dog food which was launched in the 1970s. 

0) Dodson & Horrell 01832 737300. 
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THE British art of saddle making is well worth preserving. So 
says Nikki Newcombe who established Bliss of London at the 
beginning of this year to do just that. 

“Over the past decade, European companies have dominated 
the saddlery market,” says Nikki. “At Bliss we wanted to bring 
high end saddle making back to England and create beautiful, 
bespoke products that reflect the rules of tradition while 
providing customers with a saddle that can reflect their 
individual styles.” 

Nikki believes the craftsmanship involved with flocking panels 
makes British saddle makers stand out. “Many European brands 
use foam, whereas with our flocked panels we have more 
flexibility over fit.” 

Supporting the home of British saddlery is also important to 
Bliss of London. “By investing in skilled craftsmen, advanced 
cutting technologies and a new factory in Walsall, we are helping 
to secure the future of British saddle manufacturing,” added 
Nikki. 

“There are a lot of older generation saddlers currently 
working who will retire within the next decade and we need to 
consider the profession and its path for years to come.” 

Features incorporated into Bliss of London saddles include 
'quilted twin stitch’ gullet linings, serge lined panels, leather 
strap web covers, bar hole covers and felt buttons - details to 
that often fall by the wayside in modern saddle making, says 
Nikki. 

0) Bliss of London 0207 118 8123. 


Made in Wales 


BASED in Cardiff, Champion has been designing and manufacturing 
protective safety wear for riders for more than 30 years. 

The company was founded by John Ayres, chairman of the brand’s 
distributor Finest Brands International (FBI). 12 family members 
remain involved. In total, at least 70 people are employed within 
Champion and its sister companies of FBI and Proline in the UK. 

As all Champion hats carry the BSI Kitemark, great attention to 
detail and rigorous testing procedures guarantee that each one will 
comfortably outperform the four main areas of testing: penetration, 
shock absorption, harness strength and stability. 

From the Ventair helmet (chosen by many of the world’s top event 
riders including Piggy French, Clayton and Lucinda Fredericks, Pippa 
Funnell and Oliver Townend), to the eye catching Evolution, the 
traditionally styled Grand Prix and the new X-Air (see Product News in 
this issue), Champion offers a wide range of styles and fits, so your 
customers can each find the perfect hat. 

Champion body protectors include the FlexAir and ZipAir. 

0) FBI 0113 270 7000. 


Job creation 


NEW EQUINE WEAR was founded in 1995 and manufacturers its 
equine boots at two factories near Chippenham in Wiltshire. 

“Manufacturing in the UK creates local employment, benefits the 
local economy, and we know that our staff enjoy fair wages and good 
working conditions,” says company founder Richard Balfry. “In 
addition, UK manufacture is greener than importing.” 

New Equine Wear is also able to respond to demand more quickly 
when a new product has been trialled, added Richard. 

(D New Equine Wear 01172 303700. 


Paramount is back 


POPULAR rug brand Paramount is 
back on the scene - and being made 
in Leicestershire by Genesis 
Manufacturing. 

A new team at the company, which 
can also contract manufacture for 
retailers’ own brands, boasts a 
combined 65 years’ experience in 
textile technology and 
manufacturing. 

Paul Hayes has teamed up with 
Paul Hall, the original creator of 
Paramount cooler/travel rugs in soft 
acrylic yard, to create Genesis 
Manufacturing. Paul Heyes has also 
previously been involved with the 
equestrian trade via his old company 
Espro. 

Genesis has a weaving and lead-rope making plant where ropes and 
fabric are made by starting with a cone of thread in the warping room, 
through to the fabric weaving and finishing in the making-up room. 

“We use pure cashmere, wool, acrylics and polypropylene, with 3M 
Scotchlite thread used in some of our products,” said Paul Hayes. 

“We can offer the retailer super quality products direct from us, the 
manufacturer, at very competitive prices,” he added. “Rug trade prices 
start from just £15.75 and as they’re UK made, our customers benefit 
from no minimum orders, no up-front payment (30 days’ credit), 
improved cash flow, 100% profit margins on RRP and a made in Britain 
label.” 

CD Genesis Manufacturing 01942 777174 
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True Brits.... 

Safeguarding British manufacturing is in Abbey England's DNA. 
ETN turns the spotlight on the company's bit making operation. 


hen it comes to 
bits, Abbey 
England offers the 
complete British- 
made package. 

There are bits for driving 
and riding, while a bespoke 
services means mouth and 
cheek pieces can be mixed and 
matched to suit even the most 
specific needs of every horse or 
pony. 



Bits are hand-made using 
traditional skills. 


Abbey can also safely say 
that its bits are the only 
British-made stainless steel 
brand on the market. 
Components for Abbey Bits 


are manufactured from 
castings using the Lost Wax 
technique. The method 
produces a much finer detail 
and finish, with more accurate 
castings, than traditional sand 
cast steel. When unusual parts 
are required, they're fabricated 
by hand using high quality 
steel bar. 

The process starts when 
molten metal is poured into a 
mould that has been created 
by using a wax model which is 
melted and drained away once 
the mould is complete - hence 
'Lost Wax'. 

Hollow cores are made by 
introducing a heat-proof 
'plug' that prevents the 
molten metal from totally 
filling the mould. 

Various techniques are used 
to make mouthpieces. 

Standard designs such as 
those with a port, jointed 
mouths and French link use 
the Lost Wax technique for 
standard sizes; more unusual 
sizes and patterns require 
fabrication from stainless steel 
rods of various thicknesses. 


This versatile approach enables 
Abbey England to be flexible 
about meeting bespoke 
requirements. 

Material differences 

Abbey's bit range 
incorporates snaffles, 
gags, pel hams, double 
bridles, driving bits and 
hackamores in a variety of 
materials, including: 
Stainless steel - although 
considered to be a 'cold' metal 
for the horse, this is frequently 
outweighed by its other 
properties of strength, 
durability and low 
maintenance. 

Copper - a 'warm' metal that 
encourages salivation in many 
horses making it a good 
choice to incorporate into a 
number of alloys used to make 
bits. However, copper is 
generally not a strong metal 
when used in isolation, so 
Abbey bits come with copper 
either as an entire mouthpiece, 
as rollers or as an insert in a 
stainless steel mouth. This 
latter option provides the 


positive qualities of copper 
with the strength of steel on 
load-bearing areas. 

Iron or 'sweet metal' - 

said to produce a 'sweet' taste 
for the horse, it was 
commonly used to make bits 
before stainless steel. However, 
it loses out cosmetically as a 
rusty looking bit is 
unappealing to the buyer. Like 
copper, iron can be inserted 
into a stainless bit for 
combined qualities of 
sweetness and strength. 

Vulcanite - a hard plastic 
type material giving a firm but 
'warm' feel. It's normally built 
over a metal bar for strength. 

Rubber - similar to the feel 
of Vulcanite but softer, so it 
can be moulded over a steel 
chain rather than a solid metal 
bar. 

Curb chains - are normally 
nickel plated steel. Stainless 
steel, flat polo chains and 
brass chains are also available. 

(3) Abbey England 
01565 650343. 




2012 -Catras Leather is purchased. 
Abbey England celebrates its 30th 
Anniversary - pictured in party mood are 
Jane Kane, Richard Brown and Peter 
Phillips. 


Made in Britain for 


30 years 

1982 - Gerald Brown founded Abbey 
Saddlery in Altrincham, Cheshire. 

Gerald's wife Yvonne and son Richard 
started working for the family business. 
1991 - Abbey Saddlery moved to larger 
premises in Knutsford, Cheshire, where it 
remains today (below). Family members 
Ellenanne and husband Richard 
Pickering, plus Gerald's daughter 
Margaret and husband Peter Phillips 
joined the team. 


1995 - Abbey Saddlery was awarded a 
Royal Warrant. 

2002 - Additional premises were 
acquired in Walsall. 

2006 - Carriage driver Georgina Hunt is 
sponsored. 

2009 -B.B.Stanley Brothers of Walsall 
and Liston Locks are acquired. 

2010 - Abbey Saddlery was main 
sponsor of BETA International for a third 
and final year. 


2011 - Gerald Brown received the BETA 
Lifetime Achievement Award (pictured 
left). Equus was purchased, the British- 
made polymer products brand joining the 
Abbey portfolio. The company name was 
changed to Abbey England. 
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long live bricks 
and mortar retailing! 



TopSpec's Michael Bacon argues the case 
for the traditional supplier-wholesaler- 
retailer-end user distribution system in an 
era when e-commerce is burgeoning, even 
in the feed sector. 


There will always be independent, bricks and mortar based feed 
merchants. In fact, I think feed merchants will outlast tack shops 
as the internet encroaches ever more into our industry. 

Whereas there were once 1,500 to 2,000 feed merchants in the 
UK, there are now around 800-plus, including multiples. The years 
to come will see continuing growth of the larger chains, although 
the privately-owned, family-run country store will remain the 
backbone of the UK feed business. 

Overall, the good get better and stronger while those that 
aren't interested are falling behind. And that's because the trade 
is getting more professional. 

So what will a feed merchant look like in five years' time? Not 
so very different on the feed side, but there will be much more in 
store. The smallholder supplies, electric fencing and gates will be 
there; the saddle fitter may have moved in and there might be a 
rug wash facility. 

The feed merchant of the future will become all things to the 
horse owner. But it will remain largely an independent sector. 

Stock is key 

The biggest let-down for a consumer is to find that a retailer 
hasn't got what she wants to buy. This is one reason why TopSpec 
has continued to use the wholesale network - it enables every 
retailer in the UK to sell a little bit of TopSpec. 

We grade retailers according to the stock they hold. For 
instance, a grade A retailer will have all our products, with each of 
the other three grades carrying progressively less. When a 
consumer calls our feed line, we can send them to their local 
stockist with absolute confidence that they will find the product 
they need. 

Staff is the other key to success. We are perhaps the only major 
feed company that doesn't do diploma/academic type training for 
retailers' staff. This is because we prefer a 'whole horse' approach. 

So we'll visit a merchant, take cake and biscuits, put the kettle 
on and talk about feeding in general. We encourage staff to talk 
about their own horses and maybe recount customers' 
experiences too. 

Likewise, well informed staff are also the reason why the 
independent, store based feed retailer will never disappear. People 
love talking about their horses; they want advice and information, 
but more importantly, reassurance. 

It's the same scenario when we take the TopSpec stand to 
shows. There's no better way of physically interacting with 
consumers and hearing what they need and think. It's like horse 
owner therapy! We end up giving advice on saddles, worming, 
bits and teeth. 

We have a six-strong, full time sales team. When they visit 
shops, they are business development managers; when they speak 
to horse owners, they become feed advisors. It's a seamless 
change that's replicated further down the supply chain by good 
retailers as friendly shop assistant transfers gently to helpful sales 
assistant. 


Michael Bacon: the UK's is the only 
unified feed industry in Europe. 


I won't pretend that TopSpec doesn't do any business online 
because we do sell via our website - and it's been a big agony for 
us because we are wedded to bricks and mortar retailers. Our line 
in the sand is that we always charge the full RRP plus delivery. If 
people phone or email, we tell them about their nearest 
merchant. 

However clever the technology, internet orders still need to be 
got to the customer. And you can't collect a bag of feed last thing 
on a Friday evening - or on your way to a show - from a website. 

Across the entire equestrian industry, it's only the feed and 
supplements companies that are consistently talking to horse 
owners via feed helplines and by attending consumer shows. So 
it's no coincidence that this sector at its best will also be the one 
to uphold the value of traditional retailing. 

• Michael Bacon is the commercial director of TopSpec, 
producer of feed balancers, blends and supplements. He has 
been involved with the equine feed industry for 21 years. 



"Anyone who doesn't get involved with BETA (the British 
Equestrian Trade Association) is foolhardy. The recent BETA 
Feed Industry Conference was very worthwhile, and there's 
the BETA Feed Committee's work to develop the NOPS 
[reducing the risk of naturally occurring prohibited 
substances in feed] scheme. We couldn't do these things on 
our own; thanks to BETA, the UK's is the only unified feed 
industry in Europe." 


On pricing 


"Margins are notoriously tight in our market, although feed 
balancers produce around 20 % as opposed to conventional 
compound feed which can be as low as eight to 10%. The 
problem was created by a headlong rush into economy 
feeds. Did a horse owner ever come into your shop and ask 
for a cheap, poor quality feed? No. Yet they invented a 
category to boost mill through-put that makes no-one any 
money and which has developed into a cut-price arms 
race." 


On the future of feeding 


"During the last 60 years, we've moved from feeding 
straights, through cubes and mixes, to micro feeds 
[balancers] to be combined with lots of forage. And I think 
balancers will be 'the thing' for the next ten to 20 years too. 
In the future, it may be possible to make a one-a-day pill to 
feed to horses. But it's doubtful it would be a big seller. 
Horse owners enjoy mixing stuff in buckets too much!" 


Do you have an opinion? 

If you feel strongly about an equestrian industry related 
subject and would like to air it with your peers in the trade, 
contact editor@equestriantradenews.com 
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BETA TAKES UP REINS 
ON NATIONAL TOUR 



More than 300 people queued to have a go at horse riding at the Royal Norfolk Show. 


B ETA has been 
extremely busy 
organising Take up 
the Reins - a national 
initiative to get the country 
riding - on behalf of the British 
Equestrian Federation. The 
campaign kicked off in Alnwick, 
Northumberland, where folk 
gathered in this historic North 
East town to welcome the 
Olympic torch. 

The BETA team was thrilled 
to welcome prospective riders 
of all ages aboard Queenie the 
mechanical horse. Some 
stepped gingerly into the saddle 
but, after sampling the slower 
gaits of this lifelike simulator, 
they soon progressed to a 
gentle canter. 

From Alnwick, the team hit 
the road - with Queenie in tow 
- to York Racecourse, hot on 
the heels of the Olympic torch 
relay. Visitors to the city were 
out in force to see this once-in- 
a-lifetime moment and treated 
to a whole day of festive 
activities. Take up the Reins 
took its place among others 
offering everyone the 
opportunity to try out a new 
sport. 

Next stop was the Royal 
Norfolk Show, where more than 
300 would-be riders enjoyed 
a taste of life in the saddle, 
thanks to support from local 
riding schools that sent staff 
along to help out on the day. 


Everyone who hops aboard 
one of the campaign's 
mechanical horses for a ride - 
RoboCob and Trigger are also 
on tour - is presented with a 
certificate, special rosette and 
goody bag to mark the 
occasion. 

"The reaction to Take up the 
Reins has been phenomenal," 
said BETA executive director 
Claire Williams. "Our message 
that horse riding is for everyone 

- whatever their age and you 
don't have to be rich or live in 
the country with your own land 

- is being heard loud and clear 
by those turning up to have a 
test ride. 

"Take up the Reins is a 
wonderful way to promote 
equestrian sport and it offers 


a great opportunity for the 
trade to become involved." 

As ETN went to press, BETA 
was preparing to continue the 
Take up the Reins road tour 
with dates at the Wiltshire 
Wildlife Trust's The Country 
Comes to Town day in Devizes, 
Wiltshire, on 21 July. 

We are also planning to bring 
the initiative to Olympic live 
sites at Victoria Park in London 
from 2 to 5 August, Becketts 
Park in Northamptonshire on 8 
August and Amersham on 11 
August. 

Any companies or retailers 
wishing to know how they can 
become involved should 
contact Tina Rogers in the BETA 
office for further details. 


New City & Guilds fitting qualification 


B ETA is offering a City & 
Guilds qualification Level 
3 Certificate in Fitting 
Protective Horse Rider 
Equipment, which is aimed at 
those working in the retail sector 
who wish to formalise their riding 
hat and body protector fitting 
knowledge and experience. It will 
also help to develop skills gained 
on other BETA courses and offers 
continued professional 
development. 

The first day is set for 12 
September, at Stoneleigh Park, 
Warwickshire, and open to 
retailers and their employees 
who have had some experience 
of fitting hats and body 
protectors, and who have 
previously attended 


a BETA Safety Course. 

It will include a refresher 
course in the morning, looking 
at topics such as the role of the 
body protector in injury 
reduction, the construction and 
testing of hats, and fitting. This 
will be followed by an exam and 
practical assessment in the 
afternoon. 

The City & Guilds one-day 
course costs £1 50* per person 


but, if you wish to attend the 
BETA Safety Course taking place 
on the previous day, the total 
cost will be £195*. Everyone 
who passes the exam will be 
placed on the BETA Fitters 
Register, set up to help 
consumers find their nearest 
qualified safety garment fitter. 

To book a place or for further 
information, please contact Tina 
in the BETA office. 


*Prices subject to confirmation. 


CONTACT TINA ROGERS AT BETA: 
Tel: 01937 587062 

Website: www.beta-uk.org or email us at tinar@beta-int.com 
Stockeld Park, Wetherby, West Yorkshire LS22 4AW 



R&D tax relief 
for members 

W e are really 
pleased to 
introduce a 
research and 
development tax scheme 
service as a new BETA member 
benefit. Working with 
Government Grant and Tax 
Consultants (GGTC) - one of 
the largest filers of SME claims 
- members will be able to 
secure support in helping to 
claim available relief to limited 
companies. 

R&D for tax purposes can 
include processes that seek to 
introduce improvement, 
manufacturing efficiency, cost 
savings and new product 
development - even those 
projects that never made it 
to market. It is not only for 
those companies with large 
R&D departments or research 
laboratories. 

GGTC works on a 
contingency-fee basis where 
there is a "no win, no fee" 
arrangement. For further 
information on this new 
benefit, email Claire Williams, 
claire@beta-uk.org. 


r Festival of British N 
Eventing cancelled 

THE BETA team was bitterly 
disappointed when the 
Festival of British Eventing, 
at Gatcombe Park - which 
would have seen us as 
presenting sponsor for the 
seventh consecutive year - 
was cancelled because of 
atrocious weather. 

"Organisers did 
everything they could, but 
the ground conditions, 
coupled with further 
forecasts of unsettled 
weather, left them no 
option but to call off the 
event," said BETA executive 
director Claire Williams. 

"This has been another 
blow for members of the 
equestrian trade who do a 
significant amount of their 
business on the show 
circuit. The summer of 
2012 is turning out to be 
an extremely challenging 
few months for many." 

\ ___ / 
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Can I advertise for strong staff 
and tell customers that I’m 
cheaper than a rival retailer? 

Staying within the law can be a daily challenge 
Blacks I when you're busy running a business. Solicitor 
James Teagle is here to help. 


[•* A 



James Teagle is a solicitor 
specialising in Dispute 
Resolution for Blacks Solicitors 
LLE James advises businesses of 
all sizes, from public listed 
companies to sole traders, but 
has a particular interest in 
advising small and medium sized 
enterprises on complex legal 
issues. Specific areas of expertise 
include contract disputes, 
franchise matters, financial 
services disputes and insurance 
claims, partnership disputes, 
professional negligence claims 
and property-relates issues. 


For more information or advice 
on these and related matters, 
please contact James Teagle on 
0113 2279298 or by email at 
Jteagle@LawBlacks.com 


Q. I am about to advertise for 
a shop assistant. I understand 
that I am not allowed to be 
specific about age, sex, race, 
etc., but I do need someone fit 
and strong enough to unload 
pallets of feed from delivery 
lorries. How can I say this and 
keep my advert legal? 

A. You correctly identify that 
your job advertisement must not 
include references to age, sex, 
race or any "protected 
characteristics "(as they are 
known within the legislation) as 
this is likely to constitute direct 
discrimination. You should also 
avoid using words such as 
"young", "strong "or "energetic" 
as they indicate that you may be 
discriminatory during the 
recruitment process. Having 
said that, you are able to outline 
what the job entails, for 
example that there is a 
significant amount of physical 
work involved in the role, as to 
say so would not be 
discriminatory. 

Q. I've invented what I believe 
is a genuinely innovative 
product which would 
substantially reduce injury in 
the event of falling off a horse. 
It's a clever idea but would be 
very easy for someone else to 
copy. How can I protect my 
idea while I investigate how 
to take it to market? 

A. At these critical early stages 
of development, I suggest that 
you consider applying for a 
patent to protect your new 
invention (you should use a 
Patent Attorney to assist you 
with this important process). A 
patent protects new products or 
processes by preventing others 
from replicating them. 

Any invention that is the 
subject of a patent application 
must involve an "inventive step" 
(i.e. must not be obvious to 


someone 'in the know') and 
must be regarded as new or 
novel, otherwise the application 
will fail. To ensure that your 
invention remains novel, it is 
imperative that you do not 
disclose any details of your 
invention to any member of the 
public. Be careful, as sometimes 
even your own innocent 
disclosures (such as test¬ 
marketing your product or 
instructing a third party to create 
a prototype) may invalidate your 
patent application on the basis 
that information about the 
invention has been disclosed. 

Q. As a retailer, should I have 
product liability insurance 
cover? Or is this the 
responsibility of the 
manufacturer/distributor? Who 
would be liable if, for instance, 
someone fell off a horse and 
hurt themselves because of the 
failure of an item of tack I had 
sold them? 

A. The customer's contract is 
with the retailer, so it is yourself 
that is likely (at least initially) to 
face a claim by the customer. 
Although you have not 
manufactured the product, you 
will be liable if your business 
name is on the product, if your 
business has repaired or made 
changes to the product, if you 
have imported it from outside of 
the EU, if you cannot clearly 
identify the manufacturer or the 
manufacturer has gone out of 
business (the last potentially 
presents the greatest risk). 
Otherwise, if you can prove that 
the product was faulty when 
supplied to you, the 
manufacturer should be liable. 

As a retailer, you are not 
legally required to have product 
liability insurance but, given the 
risks and likely size of any claim 
which you could face, having a 
suitable insurance policy in place 


could mean the difference 
between you/your business 
remaining financially viable. 

Q. I am about to book some 
advertising in my local free 
newspaper. I want to include 
some prices of products. Can I 
compare these with my rival 
tackshop's prices in my 
advertisement? 

A. Producing an advertisement 
that compares elements of your 
business with the same elements 
of a competitor's business is 
known as comparative 
advertising. There are strict and 
complicated rules and regulations 
governing what kind of 
comparative advertising is lawful. 

It can be lawful for you to 
compare prices with those of your 
competitor(s), but in the main your 
advertisement must not mislead or 
confuse, must compare goods and 
services meeting the same needs 
or intended for the same 
purposes, must be an objective 
comparison and must not discredit 
or denigrate a competitor's 
trademark, name or mark. 

For example, comparing the 
price of your 'Brand A' saddle with 
the 'Brand B' saddle your rival is 
selling would not be lawful 
Comparative Advertising, as the 
saddles will be materially 
different. However, if you and your 
competitor both sell 'Brand A' 
saddles, you could lawfully 
compare your prices in respect of 
the saddle by stating that you sell 
the saddle cheaper than your rival. 

If you chose to compare your 
prices with your rival in 
advertising, be absolutely sure 
that the facts you are stating in 
respect of your rival's products 
and prices are correct and up to 
date. If in any doubt at all, avoid 
mentioning your rival and 
concentrate on making your 
advertisement stand out from the 
crowd for other reasons! 
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Below the Belt 

What's new in breeches, boots and spurs? 


Ready for winter 


NEW EQUETECH Winter Breeches are made from soft, 
stretch, water-repellent fabric with fleece lining to keep 
the wearer warm and dry all day. 

With a stretch suede seat, belt loops and stretch Lycra 
panels to the outer leg seams (which negate the need for 
Velcro) plus elaborate Regency style embroidery, this is 
a tempting package. In black, sizes are 24-34” waist. 

And for when sub zero temperatures really set in, 

Equetech Thermal Underbreeches have a double lined 
gusset, stirrups to prevent ‘riding up’ and no inner leg 
seams. Micro panels at the thighs keep chilblains at bay. 

Top riders Amy Stovold, Georgie Davies and Laurence Hunt are fans. 
0) Equetech 01296 688966. 



Exclusively Italian. 


Instantly broken-in 


THE sought-after, Italian styled Brogini 
label is now available exclusively through 
Snowhill Trade Saddlery. 

Brogini Plain Stretch Breeches have the quality 
and elegance you would expect from the brand. In multi-way stretch fabric, 
they have a high-waist and double button, slanted front pockets, Brogini 
badge and full seat design. 

The classic colour range comprises black, brown, beige and camel, in 
sizes 24” to 32”. The price to the trade is £39.50. 

Brogini Clarino Seat Breeches also feature multi-way stretch material, a 
full clarino seat, high-waist and double button feature, slanted front pockets 
and Brogini badge. 

Colourways include pinstripe black, large check black, box check black, 
and olive/black. Waist sizes are 24” to 32” and the trade price £49.75. 

(3) Snowhill Trade Saddlery 01243 672323. 


a EUROPEAN style Raphael is new to Tredstep Ireland’s 
Renaissance collection of tall boots. It’s available to the 
trade this month (August). 

The Raphael requires very little breaking-in thanks to 
Tredstep’s Pro-Flex design. A soft leather panel at the 
nstep moves with the ankle for a streamlined fit and added 
rider comfort. 

A discreet rear stretch panel, flexible spine and top 
^ gusset help create a refined silhouette, while Italian 
calfskin leather gives the Raphael a luxurious finish. 
Tredstep’s Renaissance collection includes the Donatello 
and Vinci field boots as well as the Giotto paddock boot. All three styles 
will be available in sizes up to 45 from the middle of this month (August). 
(3) Tredstep Ireland 00 353 1 2950598. 


Take a tip from racing 


RIDING Out Breeches from Paul Carberry Racewear 
are great for winter exercising - whether your 
customers work in racing or not! 

The top part is made in water resistant, breathable, 
windproof nylon with light insulation, while below the 
knee is a Lycra sock (but without the foot). This makes 
it possible to wear them with long boots and with or 
without ‘normal’ breeches underneath. 

Created by professional jockey Paul Carberry, other 
useful features include belt loops, a high-cut back for kidney warmth, zip 
pockets and long knee patches plus seat patch. 

The same Irish supplier does jackets, tops and long waterproof riding 
trousers too. 

(3) Paul Carberry Racewear 00 353 86 3842327. 



For extra sparkle. 


DAZZLE your customers with these new jodhpurs from 
the Heavenly Horse Equine Couture collection. 

Jodhpurs in white, black and grey have the Fit Filly 
logo encrusted in crystals on the back. The RRP is 
£59.99. Breeches come in white or black and retail at 
£69.99, again with gorgeous diamante logos. 

The garments are made in Spandex/cotton, are 
machine washable and come in sizes 24”, 26” and 28”. 

Heavenly Horse legwear teams up with the brand’s 
soft shell jackets sporting Swarovski crystal buttons and 
diamante detail. With linings in pinks, blues and lilacs, 
RRPsare under £150. 

(3) Heavenly Horse 07766 664441. 



Stylish and durable 

THE Ascot from Toggi is a stylish and durable 
jodhpur boot. 

With a front zip closure and thick, 
elasticated gusset, gel bag insoles provide 
extra comfort. The Ascot also has a 
breathable leather lining to keep feet feeling 
fresh. 

In black or cedar brown and sizes 36 - 46, 
the RRP is from £79.50. 

(3) Finest Brands International 0113 270 7000. 


From yard to showring 

NEW DERBY jodhpurs from Toggi feature a full 
stretch, simulated leather seat plus stretchy body 
fabric for comfort in the saddle and around the 
yard. 

With nickel free fastening and two zip pockets, 

Derby comes in beige, black or dark grey, sizes 
24-34” waist. The RRP is from £39.90. 

Toggi’s Showring jodhpurs combine quality and 
comfort with fantastic value for money - to keep 
mums and dads happy! 

Now available in funky pink and purple, 

Showring jodhpurs share many features with 
‘grown-up’ Toggi legwear worn by Pippa Funnell, 

Piggy French and Lucinda Fredericks. Other colours are beige, black, 
chocolate and navy, sizes 18” - 28”, with an RRP from £18.95. 

(3) Finest Brands International 0113 270 7000. 


Check out these breeches 


BRECON ladies’ breeches from Tagg come in a 
selection of fashionable colours such a wild berry 
check, desert check and new mountain check (pictured) 
in subtle grey. 

The fabric is lightweight, breathable and machine 
washable in 95% fine twill cotton with added Lycra for 
stretch. 

Flat fronted with zipped, slant pockets, they have a 
fashionably wide waistband with belt loops, Clarino 
knee strappings and a shaped seat insert. In waist sizes 
24 to 34", the trade price is £29.50. 

(3) Tagg Equestrian 01636 636135. 
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Boots just like mummy's 

IT’S NEVER too soon to introduce children to the 
passion of a lifetime. So Rhinegold has produced these 
real leather jodhpur boots for little ones, just like 
mummy’s... 

Rhinegold Little Tots are available in black or pink 
and toddler sizes 4 to 10. Volume discounts are 
available; trade prices for these adorable boots begin 
at just £8.95. 

@ Snowhill Trade Saddlery 01243 672323. 



Perennial polo... 

FROM next month 
(September), HV Polo Sosa 
Breeches will be available 
from Weatherbeeta all 
year round rather than as 
a seasonal range only. 

Available in either fabric 
knee or full seat versions, 
they have contrast 
coloured stitching and HV 
Polo logos on the front and 
back. Each pair comes with 
a stylish scarf. 

Colours are black, dark 
brown, grey, navy, tan and white in ladies’ 
sizes 10 to 18. The fabric knee style has an 
RRP of £89.99 and the full seat retails at 
around £99.99. 

0) Weatherbeeta 01295 226900. 



Cleverly styled 

CALDENE Belgrade 
ladies’ breeches are 
made from a 
cotton/elastane blend 
with plenty of stretch. 

Cleverly-styled 
seams are positioned 
to prevent rubbing. A 
'sticky bum’ seat also 
features. 

Available in regular 
sizes 24” to 34” and long 
length sizes 24” to 32”, 
the Belgrade come in 
beige, corn, navy, black, 
coffee, mink, slate and 
white. The RRP is £60.50. 
(3) Matchmakers 
International 01274 711101 





Customer comfort is 
everything... 

SELECTING quality brands is only 
half the battle when it comes to successful 
sales of legwear and boots, says Phil Duff 
of Ariat Europe. Fit is the most important 
element. 

“Comfort is one of the main buying 
criteria for customers, so ensuring that the 
correct size is chosen and that staff can 
assist in the fitting process will give you an 
edge over competitors. 

For example, half chaps and long boots 
should be a snug fit - and as tall as possible to ensure that once 
they have dropped, they will look perfect. Some customers may 
be put off by the initial discomfort; however, by offering the 
correct advice and providing them with heel wedges, you can 
ensure that they are satisfied with their purchase. 

Aftercare is another important aspect. In order for products 
to last, retailers should emphasise the importance of caring for 
them correctly. Ariat provides instructions in the box for the 
care of all footwear; as a sales person you can draw your 
customers’ attention to the care label in breeches and jodhpurs 
too. 

Breeches should be washed on a cool cycle - 30 degrees - 
and always turned inside-out to ensure they retain their shape 
and elasticity. Another tip is to avoid the tumble dryer as heat 
can damage the fabric.” 

Pictured are the Ariat Volant Show Paddock Boots and Chaps 
which provide a modern, streamlined design. 

(3) Ariat Europe 0845 600 3209. 
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Get comfortable 
Get the original 



Tel: 01279 418052 Fax: 01279 451426 
sales@work-lite.com www.work-lite.com 












What price 

expertise?! 


Customers have 
a right to expect 
a certain level of 
care, says Ken 
Lyndon-Dykes who 
recounts a tale of 
unbelievably bad 
service. 



A couple of weeks' ago 
a friend told me a 
story that just about 
takes the biscuit for 
non-service. 

While at one of the UK's 
major show centres, he 
visited a stand exhibiting 
some absolutely stunning 
saddles. Made on the 
continent, the craftsmanship 
was absolutely first-class. 

The saddle he liked was 
very expensive at £3,000, but 
my friend was so impressed 
that he commissioned a 
saddle to be made. The 
agent asked for some 
photographs of the horse 
concerned - and that was it - 
for several weeks. 

The saddle was finally 
delivered but there was no 
suggestion that the fit 
should be checked; nor was 
it suggested that my friend 
should ride in the saddle in 
the presence of the agent. 

Immediately the agent left, 
my friend tried the saddle - 
and it was apparent that the 
fit was simply appalling. 
Friend rings the agent who 
states that the horse had lost 
weight between the 
commissioning - the making 
- and the delivering of the 
saddle. 


The agent then states that 
the flocking needs to be 
adjusted - at a cost of £260! 
Friend wasn't too happy 
however, he agreed, albeit 
very reluctantly. 

The flock-adjusted saddle 
was returned - but still 
didn't fit. Not surprisingly, 
my friend asked for his 
money back. 

"Can't do that," the agent 
said, or words to that effect. 
"If I give you the money 
back, I'll lose my 
commission." He went on to 
explain that 'fitting' and 
'riding and trying' the saddle 
were totally unnecessary as 
the manufacturers only used 
one particular tree - which 
'fits everything'. Exact 
words! 


“The 

manufacturers 
only use one 
particular tree - 
which “fits 
everything”.” 


r 

Of course, there was no 
way my friend could 
determine whether the 'fit 
everything' dictum 
originated with the 
manufacturer or with an 
agent determined to secure 
his commission at all costs. 

Either way, this is an 
entirely reprehensible story. I 
have seen saddles made by 
this particular continental 
manufacturer and there is no 


doubt that the craftsmanship 
is superb -really superb. But 
can there be any justification 
for total failure to provide 
the customer with the 
services he has every right to 
expect? 

Of course, that aside, one 
very salient fact remains. 
Horse owners are apparently 
prepared to buy an 
exquisitely made saddle 
produced on the continent 
at something like double the 
price they would pay for a 
British counterpart. And 
there are some equally 
stunning British saddles! 

This relates to the question 
I asked a few editions [of 
ETN] ago. The conundrum: 
how is it - why is it - British 
riders fail to recognise that 
some of the superb 
craftsmanship demonstrated 
in this country comes at 
remarkably favourable prices. 
And why is it - since the UK 
has just about the best 
fitting services in the world - 
there are still some British 
horse owners who simply 
don't attach sufficient value 
to this expertise? 

Useless tool 

The most beautifully 
crafted saddle employing 
top-of-the-range materials is 
a useless tool if it doesn't fit. 
A poorly made saddle 
employing inadequate 
materials is a useless tool: 
even if the initial fit is 
acceptable, it won't last the 
course - pardon the pun! 

The retailer who wins 


ultimately is the one who 
stocks a range of well-made 
saddles - all of which are 
worth the price attached to 
them. In other words, 
represent fair value. 

And the retailer who 
achieves customer loyalty 
that continues for years and 
years is the one who stocks a 
range of well-made saddles 
at fair prices combined with 
customer services par 
excellence. In a sense, the 
retailer specialising in 
equestrian goods - 
particularly saddles - has an 
advantage denied to many 
other retailers. The customer 
really needs the equestrian 
retailer's expertise. 

Equestrian retailing needs 
to embrace exemplary 
services, expertise - and the 
willingness to spend time 
providing advice. The 
equestrian retailer who 
combines these attributes 
has a customer for life. 

Finally - and lest anyone 
think I'm suggesting that all 
continental manufacturers 
fail to pay sufficient attention 
to the way their saddles are 
fitted - I have enormous 
respect for one particular 
Italian firm which provides 
retailers with exemplary 
information and instructions. 

The saddle-maker I have in 
mind is entirely wedded to 
good saddle fitting practices 
and provides excellent fitting 
kits to its selected agents and 
qualified retailers. 


About the author 

Ken Lyndon-Dykes is a saddle designer, Society of Master 
Saddlers 1 Qualified Saddle Fitter and former international 
three-day event rider. 
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County Court Judgments from England and Wales and 
the Scottish version, which are called Court Decrees. 

The judgments listed are those recorded by the Registry Trust Ltd 
and appear to be of a commercial nature. Judgments/Decrees can 
be for damages rather than debts, and their listing here does not 
imply an inability to pay. 


EAST ANGLIA BLOODSTOCK INTERNATIONAL LTD, SALISBURY HOUSE, CAMBRIDGE, 
CAMBRIDGESHIRE CB1 2LA £1,157 

MR SIMON WALKER-HANSELLT/A AAQUINE HORSEBOXES, MORTON RETREAT, MORTON 
CARR LANE, NUNTHORP, MIDDLESBOROUGH, CLEVELAND TS7 OJU £7,897 

MRS ANGELA LOVAT T/A HIGH HAVEN STABLES, GRACE HOUSE, 23 DITTON GREEN, 
WOODDITTON, NEWMARKET, SUFFOLK CB8 9SQ £11,061 

BRYN FARM ANIMAL FEEDS, THE BRYN FARM, LLANMORLIAS, SWANSEA, WEST 
GLAMORGAN SA4 3UQ £442 

SWINFEN VETERINARY CENTRE LTD, WEST MIDLANDS HOUSE, GIPSY LANE, WILLENHALL, 
WEST MIDLANDS WV13 2HA£326 

HIGH GOSFORTH PARK LTD, NEWCASTLE UPON TYNE, TYNE AND WEAR NE3 5HP £379 
CHEPSTOW RACES LTD, ST LAWRENCE ROAD, CHEPSTOW, GWENT NP16 6BE £805 

MULLACOTT EQUESTRIAN CENTRE LTD, HONEYCLEAVE FARM, ILFRACOMBE, DEVON 
EX34 8NA £3,712 

SIMON WALKER-HANSELLT/A AAQUINE HORSEBOXES, MORTON RETREAT, MORTON CARR 
LANE, NUNTHORPE, MIDDLESBOROUGH, CLEVELAND TS7 OJU £3,834 

MISS CLAIRE AL-REDHAT/A LYNAIRE SPORTS HORSE STUD, PRESTON FARM, UFFINGTON, 
SHREWSBURY, SHROPSHIRE SY4 4TB £478 

MR COLIN SMYTHE T/A PEGASUS HEALTH, FIELD FARM, WALCOT ROAD, BILLINGHAY, 
LINCOLN, LINCS LN4 4EP £7,938 

EQUESTRAIN SURFACES LTD, PHOENIX WORKS, PHOENIX WAY, BURNLEY, LANCASHIRE 
BB11 5SX £1,367 

EQUUS MID WEST, UNIT 9 BRIERLEY WORKS, SOUTHERN AVENUE, LEOMINSTER, 
HEREFORDHSIRE HR6 ORW £6,334 

HIGHBANK LIVERY STABLES, HIGHBANK FARM, PETERSFIELD LANE, CLANFIELD, 
WATERLOOVILLE, HAMPSHIRE P08 OQD £809 

SAFE HANDS VETERINARY GROUP, 13-15 MEDOMSLEY ROAD, CONSETT, DURHAM DH8 
5HE £5,222 

HURTWOOD PARK POLO CLUB LTD, UNIT 9B WINGBURY BUSINESS VILLAGE, UPPER 
WINGBURY FARM, WINGRAVE, AYLESBURY HP22 4LW £41,424 

MS SUE PAINE T/A DRAGON FLY SADDLERY, THE GOODS SHED, STATION GOODS, KEYMER 
ROAD, HASSOCKS, WEST SUSSEX BN6 8JA £107 

MR DERMOT O'ROURKE T/A PLANTATION STUD, SNAILWELL SHORT ROAD, NEWMARKET, 
SUFFOLK CB8 7U £1,086 

MR STANLEY BENJAMIN, HARRINGTON MANOR STABLES, WAKERLEY ROAD, 
HARRINGWORTH, CORBY, NORTHAMPTONSHIRE NN17 3AH £2,618 

ROYAL VETERINARY COLLEGE, HAWSKHEAD LANE, NORTH MYMMS, HATFIELD, HERTS 
AL9 7TA £414 

MISS STEPHANIE BERRIDGE T/A APPLEMORE RIDING, THE OLD BARN, DALE FARM, MANOR 
ROAD, SOUTHAMPTON S045 5TJ £572 

MRS KATIE BURTON T/A HIGHBANK LIVERY STABLES, HIGH BANK FARM, PETERSFIELD 
ROAD, CLANFIELD, WATERLOOVILLE, HAMPSHIRE P08 OPZ £486 

MR STEPHEN WILSON, BRAMBLETYE MANOR STABLES, BRAMBLETYE LANE, FOREST ROW, 
EAST SUSSEX RH18 5EH £5,961 

HALO HORSEBOXES LTD R/O HIGHER BRYNN FARM, ROCHE, ST AUSTELL, CORNWALL 
PL26 8LH £1,363 

DAISY HILL EQUESTRIAN LTD, WEST FARM, NEWTON BEWLEY, BILLINGHAM, CLEVELAND 
TS22 5PQ £897 

BIGLAND HALL EQUESTRIAN LTD, BIGLAND HALL, HAVERTHWAITE, ULVERSTON, CUMBRIA 
LA12 8PB £790 

HEREFORD RACECOURSES LTD, ROMAN ROAD, HOLMER, HEREFORD HR4 9QU £3,004 

RICHARD WEBB T/A WORLDWIDE HORSEBOXES, CORNER COTTAGE, MELTON MOWBRAY, 
LEICS LEM 2NB £33,530 

MR STUART BOYLE T/A TRACKSIDE TACKSHOP, UNIT 3 MANOR FARM, CHARLTON ROAD, 
SHEPPERTON, MIDDLESEX TW17 ORJ £528 

SUE PAINE T/A DRAGONFLY SADDLERY STATION GOODS YARD, KEYMER ROAD, HASSOCKS, 
WEST SUSSEX BN6 8JA £895 

JAMES RICHARDS T/A DUNTON STABLES, MARSTON LANE, CURDWORTH, SUTTON 
COLDFIELD, WEST MIDLANDS B76 ODF £4,600 

KIWI SADDLERY LTD R/O CROSSROADS GARAGE, SHUCKBURGH ROAD, NAPTON, RUGBY, 
WARWICKSHIRE CV47 8NJ £169 


JIM ENNIS CONSTRUCTION LTD , ENNIS HOUSE, SORBY ROAD, NORTHBANKIND ESTATE, 
MANCHESTER M44 5BA £1 1,580 & £2,542 & £9,655 & £253 & £10,584 

JIM ENNIS LTD AS ABOVE £23,680 

STABLEMATES EQUESTRIAN SUPPLIES, 45-46 CONEY GREEN BUS CENTRE, 

WINGFIELD WAY, CLAY CROSS, CHESTERFIELD, DERBYSHIRE S45 9JW £206 

DAISY HILL EQUESTRIAN LTD, WEST FARM, NEWTON BEWLEY, BILLINGHAM, CLEVELAND 
TS22 5PQ £1,707 

MISS LINDSEY GARBUTT, BRIDGE FIELD STABLES, 78 WYKE LANE, BRADFORD, WEST 
YORKSHIRE BD12 7ED £394 

GRAY HORSEBOXES & RACE HOMES (UK) LTD, UNIT 12 MERLIN CENTRE COUNTY, OAK WAY, 
CRAWLEY, WEST SUSSEX RH11 7XA £897 

SHORT CROSS STABLES, CROSS CWTTA FARM, ST BRIDGE MAJOR, CASTLE UPON ALUN, 
CARDIFF CF32 OTN £359 

FFRENCH DAVIS RACING LTD, 8 KING EDWARD STREET, OXFORD, OXFORDSHIRE 
0X1 4HL £1,509 

MS AMY POTTINGER, UPSALL STUD, HAG LANE, SOUTH KILVINGTON, THIRSK, NORTH 
YORKSHIRE Y07 2NY £457 

PANAMA SPORT HORSES, GISBURN PARK STABLES, GISBURN PARK, CLITHEROE, 
LANCASHIRE BB7 4HU £314 

BRIMINGTON EQUESTRIAN CENTRE, 130 MANOR ROAD, BRIMINGTON, CHESTERFIELD, 
DERBYSHIRE S43 1NN £137 

MR ADRIAN ELDRIDGE, SHARMA RIDING SCHOOL, NEW ROAD, HIGH WYCOMBE, BUCKS 
HP14 4UZ £5,573 

DR A OHENE-GYAN T/A ASHLYN HOUSE VETS, TERRACE ROAD NORTH, BINFIELD, 
BRACKNELL, BERKS RG42 5JA £415 

NORTHERN RACING PLC, LANSDOWN HILL, BATH, AVON BA1 9BU £405 



List your website here 

For more information call 01937 582111 


JenkinsAnsequestrian.com 

EQUESTRIAN WHOLESALERS 

Many brands - One supplier 


www.blogs4biz.com 

Expert blogs & articles for your business 


/—v . . /• Cauttysoort aunt 

KJ&iufrwvod Cvbretl 

- . Htpnoit*OI15 34242S5 

www.sherwoodforest-uk.eom 


Innovative grooming ond show p*eparalion products 
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www.smartgroo’ning.co.uk 

T-l *Ad K)|1023 681076 
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www.zilco.eu 


Equestrian Wholesaler 
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3 Just Toes Mm Jeqqrcds 
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Tattle Str *j<kJ Rugby Shirt 
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Harry Halt Faro Boots 

Coluu*. BL<.< 

Size 8 

Product Code: 811 
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Harry Hall Yak Boots 
Colon". Brewr 
Sizer. 4 . 8 

Product Code: 82? 
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Keep an eye out for 
our New Supplement 
(Autumn/Winter 2012) 
| COMING SOON! 

-» , v — ' O-A^i 






MAIN CATALOGUE, j 
ISSUE 15 
STILL AVAILABLE 



Snowhill Trade Saddlery 

WHOLESALE SADDLERY & COUNTRY CLOTHING SUPPLIERS J 


ztrt+k 


Online ordering. New product*. Spec al ot*ers. rest service (usually %4ft naj. Keenest p-tces. La'ge stocks he d. 

SnonMIl Trade Saddlery Gl, 2 & 3 H (ton Business Park, East Wittering. Chichester. West Sussex P020 8RL 

T: 01243 672323 ’ 01243 672424 & salesfisnowltill.Kd.uk 
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